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A6 BT IV LA A1¥IBINaY T1UIUNRUIBAN T1UIUTILNIUTTBNE

TNUTIRUGTR tagduudlusdnesimienued lnaiMuakenmuniInIy fail

5183 lundngns
n. nEA3TAnenaly Lidesndn 30  wudawehn
1) nguivineiensiedns BEUIIUA 10 widaefAn
- AUeAU UsAuEeU 6 wiqefin
0001101  mwilneiiienisdeans 2(2-0-4)
(Thai for Communication)
0001102  Amwdanguiiienisdeans 2(2-0-4)
(English for Communication )
0001104  n1sile-yn mMwsanguiten1sdeasluiinUsesiu 2(2-0-4)
(Listening and Speaking English for Daily Life Communication)
- Aynden EenSeuansedvseluil 4 wienn
0001103  asauwedionsAnuduaii 2(2-0-4)
(Information for Study Skill and Research )
0001105  M1se1u-Beunwdange iiensaeansludiausydu 2(2-0-4)
(Reading and Writing English for Daily Life Communication)
0001106  amwdsnguiitensdeansiamusse 2(2-0-4)
(English for Cultural Communication)
0001107 mmé’aﬂqwl,ﬁamsﬁamﬂmmm%w 2(2-0-4)
(English for Communication in the Workplace)
0001108  nwidwsienisdeastudinuszsiiu 2(2-0-4)
(Chinese for Daily Life Communication)
2) nguivmywemans dondsunnmeindelul U 6 wuwAn
0002101 Wizwwﬁmamlﬁamiﬁwm 2(2-0-4)
(Buddhism for Development)
0002102 Ineniionswawny 2(2-0-4)
(Psychology for Self Development)
0002103  gUNILNINVBIAUATAUTIN 2(2-0-4)
(Music and Life Appreciation)
0002104 Aavzkarn1seanuuy 2(2-0-4)

(Arts and Design)
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0002105

0002106

0003107

0003101

0003102

0003103

0003104

0003105

0003106

0003108

FUNTEAINNITHARNS
(Art Performance Appreciation)
AL NN

(Meditation for Life Development)

3) nguANIdANAEns  HoniSeuansedvelull

- AY1UeAU JIAULTEU
AnuLdunaLiaana
(Smart Citizenship)

- Ayuden Mdenansedvse luianuiu

syuudiaulng

Thai Society System
syuvdenalan

Global Society System
gInafudInUTEIn T

Business and Daily Life
Inaednw

Loei Study
Uszialneiudsssnauoideu
Thailand and ASEAN Community
AN luTINUIE I
Economy in Daily Life
ngvangluiinuszdniu

Law in Daily Life

4) ngudvadiacans Inerransuazinalulad

0004101

0004102

0004103

0004104

TAaanisauaInsIeIvIfe lUUIUIU

nsAnLazn1sAnaula

(Thinking and Decision Making)
wialulagrsuiimesaunsuiinuszdniu
(Computer Technology for Daily-Life)
nseenrdaneiiiogunin

(Exercise for Health)
Inenmaniuazimaluladifienanmdia

(Science and Technology for Life)

U

8
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2(2-0-4)

Y80

u2enn

2(2-0-4)

“uenn

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

“uenn

2(2-0-4)

2(2-0-4)

2(2-0-4)
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0004105

0004106

0004107

0004108

Inermaniliioguam

(Science for Health)

FAntudundeu

(Life and Environmental)
wadlansthsssnwiesesliluinsedriu
(Household Appliances Maintenance Technique)
msUgniivuasdssdn ludinussdriy

(Raising Crops and Animals in Daily Life)
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2(2-0-4)

2(2-0-4)
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V. NUINIV AN liiawnin
ynevameUsznauie 2 nauiv feteluil
2.1 NGNIYIAU SEUINUIY
3502101 MBINGUEIMTUTIND 1
(English for Business 1)
3502102 AN mIUgINg 2
(English for Business 2)
3502105 NVENEIINIMALNITNINYE
(Commercial and Business Law)
3502205 \Fswgmansion1sianisgsia
(Economics for Business Management)
3503103 ARAUFNTUTIAA 1
(Chinese for Business 1)
3503204 MTIATEAUSINULaE AT ATIAT
(Quantitative Analysis and Business Statistics)
3521104 wannITaTTusy
(Principles of Accounting )
3531101 NN5KEUGINT
(Business Finance)
3541101 NaNNIINAA
(Principles of Marketing)
3561105 N13IANITUAZBIANTT
(Management and Organizations)
3562212 3YTITUNGIND
(Business Ethics)
3562402 N13IANISNINEINTUY WY
(Human Resource Management)
3563301 NMIIANINNSHEALAENTUNURANT

(Production and Operations Management)

18

97  %UIWAA

39  wi2enn

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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2.2 Agudvnanizanu Usenaudidg 3 ngudv 58  waenn
2.2.1 Jvnileviedu IIEUIIUIU 36 wUIwNA
3541103 N3IN1SHANSUTLar 1A UEARTTIR 3(3-0-6)
(Product and Price Management in Digital Era)
3541104 NeANIIUUTLAlULARITA 3(3-0-6)
(Consumer Behavior in Digital Era)
3541602 nannsAnate vy 3(3-0-6)
(Principles of Modern Trade)
3542302 N133nN15YRINeNsIaTImiielugafavia 3(3-0-6)
(Distribution Channels Management in Digital Era)
3542402 miﬁ'amimqmwmmLLUUpﬁm'}mﬂuqﬂa%ﬁa 3(2-2-5)
(Integrated Marketing Communication in Digital Era)
3542403 nsnamdaiiom 3(2-2-5)
(Content Marketing)
3541501 N139A1NAIYIA 3(2-2-5)
(Digital Marketing)
3543102 N153AN13NNIAAIALUYARATIA 3(2-2-5)
(Marketing Management in Digital Era)
3543402 N153nN15ATEUATLUEARTTIR 3(2-2-5)
(Brand Management in Digital Era)
3543403 MsdansuANsRaIanudeRTva 3(2-2-5)
(Digital Marketing Campaign Management)
3544901 dununenInaInlugaavia 3(2-2-5)
(Seminar in Marketing in Digital Era)
3544902 NTITUNITAAIN 3(2-2-5)

(Marketing Research)
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2.2.2 Ayndanitasn L3EUITUIU 15  wul8na
Tasniseuainsiedvmsluil

3503104 MU MIUGINa 2 3(2-2-5)
(Chinese for Business 2)

3541102 ynannmdmiuinnsnanaluansui 21 3(3-0-6)
(Personality for Marketer in the 21st Century)

3541502 wdlvediannseindiloy 3(2-2-5)
(Introduction to E-Commerce)

3542106 mimmmLﬁaqmmmimmiviamﬁm 3(3-0-6)
(Marketing for Tourism Industry)

3542107 NsRaIRdmMIUNUTENOUNTS 3(3-0-6)
(Entrepreneurial Marketing)

3542312 nsIANTsgnAAuRUSTugARAYEA 3(3-0-6)
(Customer Relationship Management in Digital Era)

3542502 NANNYMINBULAZITEEITUAMIUTINARING 3(3-0-6)
(Codes of Business Law and Ethic for Digital Business)

3542503 mMsasiassrdelavanuudenia 3(2-2-5)
(Creative Digital Innovation)

3542701 uinnTTULAE TS YAATNER e 3(3-0-6)
(Innovation and Value-Added Creating Community Products)

3543103 NAgNSNIINAIARIIA 3(2-2-5)
(Digital Marketing Strategies)

3543104 N1IRAIAUINISIUEARIYE 3(3-0-6)
(Service Marketing in Digital Era)

3543107 MInaeLiiednuLazaIndan 3(3-0-6)
(Marketing for Social and Environment)

3543109 N1T9DNLUVUTANITIUNNNITAAN 3(2-2-5)
(Marketing Innovation Design)

3543112 NNTASNATIAUTINTTUNNAITNAA 3(2-2-5)
(Creative Marketing Innovation)

3543401 nsnamgaiansulugadivia 3(2-2-5)
(Event Marketing in Digital Era)

3543502 nsadeiuaesulal 3(2-2-5)
(Online Store Building)

3543701 wialulagfdvianaznisnainduiugsnaladasnd 3(2-2-5)

(Digital Technology and Marketing for Logistics Business)
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3544102 mi'mLLNuLLaxmﬁLﬂiwﬁmimmmLﬁaqsﬁﬂﬁqqmq 3(2-2-5)
(Planning and Marketing Analytics for Elderly Business)
3544103 N139a1ATENINNUTEINA 3(3-0-6)
(International Marketing)
3544501 nslilusunsudidaslunsairadulediiiensnanaiavia 3(2-2-5)
(Build a Website Using Computer Application for Digital
Marketing)
2.2.3 Fyuguinisuaziinuszaumsalividn/aniafinen 3w 7 wilein
TdeniFeunnnauineeluil iiesngulangunis
(1) ngauguRnIsuaziinUszaunisalivnan
3544801 NSRS ENRNUIZAUNTARTITNNINITAAIAR IV 1(90)
(Preparation for Professional Experience in Digital Marketing)
3544802 NSENUsEaUNTARTINNINITRAINAINA 6(540)
(Field Experience in Digital Marketing)
(2) nauannafne
3503803 WSUANAAAN Y 1(90)
Pre-Cooperative Education
3504803 nsHnauiafing 6 NBAn
(Cooperative Education)
A. NUINIYUADNLES Lidesndn 6 wiledna

Wideniseunednlag lundngasuniingrdesvdgae tnglagriusedyi

a v v [ a A o Y a Y 1 a L3 o & L
LAYLIYUUIRT LLﬁSWENilILUU?WEJ’J“U’WI?ITVIU@IIMLiEJuIG’IEJI?LI'L!‘UWIJ’JEJﬂG]i'JiJELULﬂﬂJ“Vlﬂ’IiﬁWLi%ﬂﬁﬂ@jmi
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NUINIVN WAV o391 wuiwin
waIndvAnEA o000 | vfnwvialy 2(2-0-4)
XN JeAnwThly 2(2-0-4)
XN JeAnwThly 2(2-0-4)
NUINIYUANNY

- NFUIVMNY 3521100 | vidnnstiayddudu 3(2-2-5)
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ANDSUNYSI8YN

BuINIPIRNEINY

n@ju'%smmwﬁamsﬁami / Language Communications

0001101  awilneiienisaesns 2(2-0-4)

(Thai for Communication)

mmil,ﬁyaaéfmﬁ‘mﬁ’ummuazmi%ams ysan1snisidnwludinuuas Tausssulne
Vinwen13in e @ W e1unazidey WleUszgnadltlunisinsedin

Fundamental knowledge of language and Communication, Integrated language
use in society and Thai society, thinking, listening, watching, speaking, reading and writing to

apply in life

0001102 arwdsngeiiionisaoans 2(2-0-4)
(English for Communication)
nsWauInsAeansn wSnguiuiugiu n1sils wa 81w wazideu Tuanunsaldneg
nsitnme mavhanuddn mslideyadiui asounth vy nisusseneantuil ke n1sueniiamis
Fundamental English for Communication with four skills namely listening,
speaking, reading, and writing in various situations; greeting, getting to know each other, giving
personal information, giving information about family and community, describing places,

giving location and direction

0001103  @saumAian1sAnuAuATY 2(2-0-4)

(Information Searching for Study)

a5aumA Vnwenisiansaung wauisuiuasninginsalsauing nagnsuag
NsrUIUNITAUANAITAUmAG e FeRTTA N15TEUII8UNITTINITRATNISLAUBIUAY
1ATFILANG MADAIUNTEBALAzNTsuusTANynT Wethluuszgndldlunsiiseau 3de
astinus Inenfinug laegrgnieuasiussansam

Information, information literacy skills, information sources and resources,
retrieval techniques and process with digital media, academic report writing with universal
standardized formatting, citation and bibliography for efficient application on other types of

research and thesis writing forms, correctly and effectively.
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0001104 m1sls-wa AMwSanguiitenisaeasludinuszsriu 2(2-0-4)
(Listening and Speaking English for Daily Life Communication)
msilsuaznsnaluseiudstloanazsziutemnuludennag Mdlutinusydriu laed

AanssuvanvateguLuL tnedaiulvgiseuiniineenisite-nanwdang e
Practice of English listening and speaking at the levels of sentence and discourse

for Daily Life Communication through various activities in a variety of topics with an emphasis

on helping students practice their listening and speaking skills

0001105 A158U-TEUNTESINgY WansaoasTuTAnUszsnTu 2(2-0-4)
(Reading and Writing English for Daily Life Communication)
N1 URTIEeNUN n1so ulavan wluRulawu) N1991UUTENIA 1158 1URATN
KARATANS NM3geAINI N1sNTENLULNesL MIdeuasanediuia Msdeasinedidnnsedind
Skills for reading newspapers, advertisements, announcements, brochures, and
product labels; summarizing, completing forms, personal correspondence, and electronic

communication

0001106 ATESINgELBNITADANS I AUSTIY 2(2-0-4)
(English for Cultural Communication)
Mwdinguiilen1sdeans Useidunieiausssy nivszine pllond Ardeuniedeny
Ao 8195 wazmAnadFTNUsT NGl Tus T
English for communication regarding cultural issues, geography, climates, social

value, beliefs, food, and traditional festivals

0001107 aredsngeriianisasansTuauondn 2(2-0-4)

(English for Communication in the Workplace)

AMwdangulun1sviieu asdeusu nstdanuieg n1sinsdnd nslivazvedeya
NNINTONLUUNDTUUTZLANAISS NTTEUIANLIBANATINU NSIWBUBLIE NSWsuUTz IR N3
D uUsEMATUaNATIU

English in the workplace, welcoming, making appointment, telephoning, giving

and asking information; form filling, application letter, E-mail, resume, job advertisement

0001108 mwduiiien1sdeansludiauszdriu 2(2-0-4)
(Chinese for Daily Life Communication)
MANN1508NELINUBUN1TU AAN 98 drwiu lassadauazguuuudsyloadmiuld
Tudinusedniu luanunisalineg mevinwenisils wa 91U wazideu
Chinese pinyin pronunciation, vocabulary, phrases, idioms and sentence

structures for use in everyday life with the skills of listening, speaking, reading and writing
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NEUIVINYWAEAT / Humanities
0002101  WIEWNSATHUILNBAITHAIU 2(2-0-4)
(Buddhism for Development)

[

mmﬁ‘ﬁuugmLﬁ'mﬁ’uwwwwﬁmam nanssTudIAY TUA1AYLAEATAIIUNIG
wsEnNsAEU1 MsUsTYNdNNssIIien I TInuazdsan nifvnmsuazansenine
mMswaudnsastygiiienissniudia

Introduction to Buddhism great teaching of Buddha, Buddhist Sabbath days,
Dhamma application for life and society, Buddhist duty and Thai courtesy, mind and wisdom

development for living

0002102  3IMIneiNensWauAy 2(2-0-4)
(Psychology for Self Development)
APUNNY ANUEIAYVBIRANINYT ﬂﬁaﬁugmuasmwﬁ%m%mmﬁLﬁwﬁaqﬁquaﬂsiu
M33anuaznIsiwIaL Byweduius nsionuduiinwaznismauuniseduiinegfinuge
Definitions, significance, basic factors and psychology theory of behavior, self

development, human relations, team work and life planning for well-being

0002103  HUNTHATWVBIAUAINUTIN 2(2-0-4)
(Music and Life Appreciation)
NSIAUASIUTINUTZITIU UNUIM ANNEIAYIIAUASIUEIAL NMSESHESIYINEE Lag
UIzaunsainienuns
Using music in daily life, roles and importance of music in society, enhancing

skills and musical experience

0002104  AaUzuaznisadnNUUY 2(2-0-4)

(Arts and Design)

NANNT LUIAR ANUANES19ETTA %ummmmazﬂszmumsaaﬂLLuua%qasiﬁmamu
n13fus 158015 N15AAIL MITUTNAINAIYLATAILY miﬂizqﬂ@?LLazmiﬁiaﬁwﬁﬁﬁia
HauAaUzwAZNITERNWULYRNY LaL%&JLLawzi’umﬂﬁqaamLazﬁmﬁu

Principles, concepts, creativity, imagination and processes of creative arts and
design; perceptions, Communication, interpretation, appreciation of beauty and aesthetic,
application and having good taste to arts and design of Thai, Asia and west in past and

present
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0002105  FUVTHAINNITUENS 2(2-0-4)
(Art Performance Appreciation)
ANUNUEVDIFUNTEANAATUAZNITUARS ANAIYRIAAUENITUARIUTEIANASY AnTley
LagdfTinfitnUssgndlilunisuans nsdnRanssunisuansiiaonndosiuiouuaziddinly
yiosiu

The meaning of aesthetics and performances. The value of performing art. Values
and way of life that are applied in performances; Organizing and performances that are

consistent with local values and lifestyles

0002106  @NSLNeWAMLNTAR 2(2-0-4)

(Meditation for Life Development)

AUVNIETDINITYINGNT JAUTEAA IBNIS fumou 9aFudureanIsvians dnwaue
PYBINITUINTTULAZNI5YET Uszlovdvesaund anvazeinisnediuanis waznisinauisluldly
TAmUszdriu aundiunsidousaznisvau dnvue duneu auaud® Usrlomivesanuuazyia A
fimssiFeridaaun amnuuanssserinaaeAvitaaun uudsannziuitaaun vnlanfuidaaun

Meaning of meditation; objectives, methods, processes, the beginning of
meditation practice; characteristics of reciting and meditating; benefits of meditation;
meditation resistances and applying meditation to daily life; meditation as related to
education and work; characteristic, process, qualities and benefits of the states of absorption
(Jhana) and insight knowledge (Nana); fundamental knowledge about insight meditation
(Vipassana); differences between the foundation meditation (Summata) and the insight
meditation (Vipassna); layout the foundation meditation (Summata) and the insight

meditation (Vipassna); insight meditation as related to the world population
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nguIY1dIANAIEAS / Social Sciences

0003101  szuudeadlne 2(2-0-4)

(Thai Society System)

ANINFIRY TRIUTIIU LATEFAY N15KBINITUNATEY wagdawnden vosdsnuinely
H990u Ygwinazuurliuvesnsdsunuas nsfAUIAINLUINTETI9ANT LATugRaneliie
Qﬁﬁﬁg@wﬁaaﬁu ATYITUINITUIUNAGE dieususilimmauni1sdsuwdas femianisimu
denulnefididu Ugnilsdndriin aseviinuazifiunmavesnnaulne

Present situation of Thai society, culture, economy, politic, public administration,
and environment problems and future trends of Thai society, development and sufficiency
economy, local wisdom, adaptation for social changes, sustainable development, and Thai

nationalism

0003102  szuudeaulan 2(2-0-4)
(Global Society System)
Anwin1siUdsunlaasdenulanaunisilod LAsugna daAd THUSTTN AwIndeNuay

1Y |

foanaus1e aieanuianudiladiuanuaInvaIenainusssy ansuyveyy nsuTudieyly
derulanmeduais mymiluiinlulangadeyainiansegadiuseansnm

The changes of global society in politic, economy, culture, environment, and
other crisis; multiculturalism; human rights; non-violence conflict resolution; life in the digital

age

0003103  gsRANUAIAUTEINITY 2(2-0-4)

(Business and Daily Life)

mmiﬁugmtﬁmﬁ’uqiﬁa FULUUYDITINT aNBaY89gIng wiAvesgsRa MIKER wun
nan1slugusenaunisadelvd n1susnisdanisnsnensuyed n1snaia n1siydnasdu
an nuandeuiiidninasiossie nisdsuutasdumalulad dau Adwwansznusonisld
FInUszdniu wleuieueasguia nguuIen1¥ens kazn1sumanyusvyiasuegianeiissnldly
FinUsydniu

Fundamental business; business model; business attributes; business role;
production; guidelines for modern entrepreneur; administrative human resources
management; marketing; financial accounting, Environment of Business; Social Technology
change context influencing on business and daily life; government policies; taxation law; and

applying philosophy of sufficiency economy to daily life
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0003104 lvias@ne 2(2-0-4)
(Loei Study)
UseTamansuaziausssulnas anwide ASnssu Useind 38330 n1saziau a1w
Aaly LLazqﬁ{jzyﬁgwﬁuﬁ’m
Context of Loei province; history and culture, belief, ritual custom, ways of life,

amusement, Loei dialect, arts, folk wisdom and environment

0003105 Uszmdlngnudssvrauandeu 2(2-0-4)
(Thailand and ASEAN Community)
auduan deyaiiugrudseinaaundn dnwvasgliaans wsvgia nsdesnisunases

Y
% s

depuTusssuveUssineaudn ngUnsendou anuduiusaislukaznigusnnguussmaauidn
owdou Uselowiifineglduannisdiduaunan

Background of ASEAN community; fundamental information of geographical;
economic, political, social and cultural aspects of all country members; ASEAN charter; the
relationships of internal and external groups of ASEAN country members and benefits of

Thailand that gain from being member

0003106  LATEgNAlUTINUIINTU 2(2-0-4)

(Economy in Daily Life)

Mé’ﬂmitﬁaaé}’umamegmam% AanTsuMAATEERatuTIAUTEINTU SEUULATYENIRATR
waznalnsnmn selauseyvnd s1eladandn unumniassiasenyulusEuUAsEENa Rulazan1vuy
N15RU N13AF NMTIATIBAATYFRTEAUATITOU YuwY wasdeputagiu

Fundamental of economics; economy in daily life; economic system; market and
price; national income; gross provincial product; government and private sector in economic
system; money and financial institution; Fiscal Policy; analysis of household, community, and

current society economies

0003107  anuduwaiiosiia 2(2-0-4)

(Smart Citizenship)

nsUnAsesszusuYsTenSUlae dns windl w@inm wazunuimvesaieduszuau
Usgysulneduiinssumndnidnsadulseyy nisegsinduludiauwiiaunainvale n153nnIs
Pudnudasnduiis msdumen mavgnileimuafiBsuindeyssiva Inotan unumutfin
Suiinreu fmnunddndulaludsiigndes maluandniifvesaiiodlveuazmaiiodan

Democratic form of government, rights, status, freedom, and roles in the context
of democracy; democratic form of government with the king as head of state, living in
different societies, conflict management by using peaceful way, problems of corruption,
creating positive attitude towards the country, service mind, roles and responsibilities, being

brave to make right decisions, being good citizen of the kingdom of Thailand and the world
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0003108  AgunEluTINUIEANTU 2(2-0-4)

(Law in Daily Life)

nguaelufdndusdeddludinusedrfu nguunsuvisuagnadad ngvaneein
NIPUIUNITLRTITU NYNUIBUNATEI NYNUIYIFEITUYLY ﬂg‘wma‘ﬁLﬁ'm%jaﬂﬁummﬁamas‘uaz
91%YINTTUNNABNNNABS NurIensnddunalyyi nguuieasaunss muﬁmgumaﬁuq i
\Aeados

Essential of General laws for daily life; principle civil and commercial law, criminal
law, justice procedure, administrative law, constitution law, Computer laws and computer

crime Intellectual property law, Family law and other related law

nguIvIAdinAansIneAansuazmalulad / Mathematics, Science and Technology
0004101 msAawazn1sindaula 2(2-0-4)

(Thinking and Decision Making)

NANNITUALNTEUIUNITANVDINYEE N15ANIATIERLAYNISARAS19855A annIsly
waHa MsAUTIUTINTeNa nTlasgideyalasnisldlusunsudusaguifionisdndula nns
Ussgnalduannisiwseimadadula nMvuaniswadudmsunsdndulawideymiluddadssdniu

Principles and human thinking process; analytical thinking and creative thinking;
logical principles; data collection; data analysis through software application for decision
making; application of the principle of decision-making analysis; linear programming for

problem solving in daily life

0004102 walulagAaunanasaIusuTINUTZINIU 2(2-0-4)

(Computer Technology for Daily-Life)

ArwdiuguReiussuuaufinned asdUsznoureszuunauiiumes ssutiaTete
menfiunesiazdumesitnalulml insernedinueoulal a5us55unazaulasnie Aouiames Tu
ouAn wagvinurlunniieiesdle gunsal waswaluladfdviannliluiinuszdriu

Basic knowledge about a computer system, Components of a computer system,
Modern computer network and the internet, Social network, Computer security ethics,

Computer in the future, and computer devices and technology skills for daily life

0004103 msaanﬁﬁé'qmmﬁaqszjmw 2(2-0-4)

(Exercise for Health)

ANUSANUAINTTUNINY Fumou sUuuy FBmseenidsneiiogunmilaenndeiuga
afly mungaudume Ju wazaussaninnianieveskdazuana wazn1sunlidszandldlu
WInUszdniu

Knowledge of physical activities; step, patterns and processes of exercise

according to each gender, age and individual fitness and application in daily life
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0004104 AngrAansuazmaluladinanun wdia 2(2-0-4)

(Science and Technology for Quality of Life)

nszUIUNISNIANeIr1ansd a1sildludinuszsiiu waluladndsunauny
waluladTinn vafivludundon nansenuvesnuivimdnemansfidsen 1sanidudia
UYwe

Science process; chemical in daily life; renewable energy technology;
biotechnology; environmental pollution; effects of advanced science and technology on

human life

0004105 AngrAransiiaguaw 2(2-0-4)

(Science for Health)

AMNEIAYTOIDMITHAZLATUINTG N1TUTTHUNIELATUINT WUINNNITEDNLATNT
Uslnremsuasndie nisdaiuauaundfoniana auRmeuazn1sUguneIu1a MIduasugunInis
audhluiAeafunsinlsa mstestulsauazndnmsldonludinysyariu

Principal of food and nutrition, nutrition assessment, food selection, sexual
hygiene promotion, accident and first aid, mental health promotion, diseased knowledge,

diseased prevention and daily medication

0004106  FInAudawaIndon 2(2-0-4)

(Life and Environment)

msidalanuagininded®in Fannmsingud anuduiudidessuusenindedlTini
Aswanden AmnuvannatensInmuazslaiudinaiy safivdaindeuuazansnusonanIw
i Ygywinnglandeu 3aT3atunislindnenssssumaluriosdunazduandeuiunisvesiien
NNBINTFTIUTRUALNTTANINT NN TE TS U AUAzAIndouTid ety

The origin of the Earth and life; human evolution, the systematic relationship
between organism and environment, environmental pollution and impacts on quality of life,
global warming, ways of life and using natural resources in local and environmental areas

and tourism, natural resources and sustainable natural resource management

0004107  wadan1sazesnuasedddludinuszdiiu 2(2-0-4)

(Household Appliances Maintenance Techniques)

ndnnisvineu nsldau wedanisiisednwiaiedddludia usedrfuneludu
in3esieuaznisliiniosdiod el vuagiust iavedu wazouwivug nsasgniins
ANUUaDANELAZNITUTENTANFIY

Principle of operation; household kits maintenance techniques in daily life; tools
and electronic tools use; durable goods, hardware and vehicles; security and energy

conservation awareness
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0004108 nsuUgniivuazdssdafluTinusesiiu 2(2-0-4)

(Raising Crops and Animals in Daily Life)

ndnnisugniinideswiu nisugnldnenliuseduifiennudsaniuil nisugnindaen
ansfin fimedounanazayulnaiiionisuslaaluaiafou msvgnlivauaslifudu wdnnsidesdnd
Jowiu maidssdniiasugiia fvewnsdnt msidssdnilngldagulng madeuazmaguadaibes
NANNIINENINNUTVEYLATHFRANBLNES

Principle of plant production; floriculture and ornamental plants for decoration;
chemical-free vegetables; spices and medicinal plants for household consumption; fruit trees
and perennial plant productions; principle of animal productions; economic animal
productions; productions and carefulness for domestic animals; Forage crops; Medicinal
plants for Livestock; principle of sufficiency economy in animal productions; application of

philosophy of sufficiency economy to agriculture
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NUINIVUANE
nguATIMNY (NGUUTNNIFIND)

3502101  Aw1denguEImIUgINa 1 3(2-2-5)

(English for Business 1)

nsldndsngulunisindedoarsnisgsia msaunumalnsdwsinagnisanduiin
malnsdndt msdanang nsfnsiolsausy Msvesestn eslszan nsaestnslasanaiaiesdulay
HAniinwedURnislsuaanuieadasau 15yl seifdius n1slguannueaaunIusIan
Avnedse nslenauIAnnenegsia nslisuaaninedidnnseling

Using English for business communication, Telephoning conversation and taking
notes over the phone, Appointments, Hotel contact, room reservation, meeting room, Flight
ticket booking and practice skills application letter, resume, inquiry letter, order letter,

respond replying inquiry, e-mail writing

3502102  AMW1DINHUEINTUFINA 2 3(2-2-5)

(English for Business 2)

15871113 NMI8ULENAIINNgIRY NMsagUiiontvesiiaismiagsia nsld
‘U'ﬁﬂﬂﬂLLazﬁﬁuauﬁaaWSWWquﬁ% Elﬂﬁﬂ‘t}%éjﬁummaﬂﬁﬁLﬁ&J’JﬁUﬁqiﬁﬂ NSLEUDVIBAUAT LONETT
Aerfunsiidiuazdioan msthiaueunegsna

Reading news, reading in business document. Summary of business news. Use of
sentences and expressions in business communication. Practice skills about business

document. Product selling. Documents about import and export. Business presentation

3502105  NYUNIEIINAILALNITWINIYE 3(3-0-6)

(Commercial and Business Law)

ANUNIBUAEANUAIAYVBINANNYUENLINUNITTAAIBIANTTINALAL N LY
o

1%
=

1 @978 wanUasu 9 I NSwe 190

[

d
NEAUNITUTENBUAINTIUNNESAY vannguanelRnssudsy

o Y o

¥ $rauseau $1evhves e AUseiu fadu S1ues 91t faunu wienth swﬁgaﬂgwma%"u 97
\Rentesiuaugsia uasnguraneifsrfuandumansiu Judu

Definition and importance of the establishment of a commercial organization,
transactional law, principles of commercial trade law, hire purchase, hire of property, loan,
guarantees, bills of mortgage, pledges, employment law and law related to financial and

monetary institutions
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3502205 Lﬂ‘swgmamﬁﬁamﬁﬂmiqiﬁa 3(3-0-6)

(Economics for Business Management)

AMNMLNEYRUATEFAERT YouLm Jadenisudn n1sdanisninens ndnialdues
ATHEANENS I1PIPUART T1AT QBN ANTTUVRIUILNALAENUYNITHERN QUasA gUNIUYeIdumM
Tunaaifinisudsiulasasysal uagliauysal Meliszaend nsn1doins msmsgninsUszine
n13a9u Wwlgu1en1s@u wleguign1sads saudansimgunaasegeansuivssenaldlunis
AndAUlINN9gINa

Definition of economics, scope, factors and resources for productions, resource
management, principles of economics; value, price consumer behavior and production
theory, demand supply of products both in perfectly competitive markets and imperfectly
competitive markets, national income, taxation, international trade, investment, monetary

and fiscal policy, application of economics theory in business decision making

3503103 AU mIugIna 1 3(2-2-5)

(Chinese for Business 1)

FEUUNTALNALEYS BIUBNBINYIAUMILTTUUEANSNYS ( pinyin ) Feusinwen1sly
A Iuitednsodoasymenugsislulentasineg Anvinwennsils wa 61u wasifou wazn1sdoans
$¥WI1909ANT N1TLATMNGIAD NTADUDIN NT9DTBITIAN NMIFIAUM LagIBn3tsetu ng
asan1un1sainIsldn wAuiunsUURIURS

Chinese sound-spelling system with pinyin, Learn Chinese language skills for
business communication on various occasions. Practice skills on listening, speaking, reading
and writing and communication between organizations, Business negotiation, inquiry, bargain

Order and payment methods, the simulation of work situations can apply to work in practice

3503204  MSAATIIAUSINLAsERRgINa 3(3-0-6)
(Quantitative Analysis and Business Statistics)
auinsndamanfuazadanlilunsieseiidelinna wedansindulanield

AULULEY tavA N lurdueu A1slUTLATUITLEY N1sInaRsanIunTal iauﬁaﬂizqﬂm‘lﬁﬁaﬁaﬁﬂ

wssuLaadAIBseyInY IeNausuazdadulamnagsia
Mathematical knowledge and basic statistics for quantitative analysis, decision

making under certainty and uncertainty, linear programming, simulation, application of

descriptive statistics and inferential statistics for business decisions
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3521104 wannsUnyTtudu 3 (2-2-5)
(Principles of Accounting)
ANUVInY ngUseasd AuddnveInsUnd nsliuselevivestayanianisind
NIOULLNIANFINTUNITIIBITUNNNITIEY mmilﬁ'mﬁ’wé’ﬂmmaﬁ'ﬁmimqmiﬁﬁg%mmwsﬁ y
yasiamsliusnig Aamsdemnvely uariensuandudn ssuuludduayssuutuandes 33015

Say@iReriunSyadii

Definition, objectives and importance of accounting, the usage of accounting
information, conceptual framework for financial reporting, knowledge of accounting principles
and accounting procedures to accounting cycle for service businesses, merchandising
businesses, production business, voucher system and petty cash, accounting related to value
added tax

3531101  A15HUGIND 3(3-0-6)

(Business Finance)

Aveduniou : 3521104 ndnnsUyTtudu

YOULA Anwaly UnuLagntiniansiulugsia nasnaudmansuazauddny
YINITRUGINT IALLTUNITIATIZAIUNITRY N1TINURUKAZNITNEINTUNINITRY N1TUTIN S
RUNUNYUIEY SUUTZUINRIYY WAIRUNULATAUYUREY 39ANNULaENITIMNUMLs wleuiy
PeRuduna

Financial scope, characteristics, roles and responsibilities in business, goals and
importance of business finance, focusing on financial statement analysis, financial planning
and forecasting, working capital management, investment budsget, financial resources and

capital cost, breakeven point and planning, and dividend policy

3541101  wann1snana 3(3-0-6)

(Principles of Marketing)

mnuluifeafunsnatn dunedeunianismaln Msutsdunatn aataLdmang
WAZNITINANUINIINITAAA anﬂﬁu’tums%aﬁuaqﬁﬁim anﬂiiﬂuﬂ15%@631@@%'1@8@%3
NANAUNUAZNITRAIUINAATUN UL NITUTUITNERALLAZIIAT FOINNITINTIAUIE NITENLETH
N3N0 mmmm&aﬂmaﬁﬂé A15PAINTLAULAN LaLANUSURAYEUADFIAL

General knowledge of marketing, the marketing environment, market
segmentation, target market and market positioning, consumer buying behavior, corporate
marketing behavior, new product development, product and pricing management, channels

of distribution, promotion, e-marketing global marketing and social responsibility
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3561105  N1SIANITUATDIANT 3(3-0-6)
(Management and Organizations)
AUMINEYBINIFINNTG NNTIIUAL N3TAN1TB9RNNS N3TARuETheIL MsTiuas
N1IAIVAN N159ANITANINLIAGOUNINITIANTT FTRIUINITHUIANVBINITINNIT N IANIT
peAnsasielval 93esssulunisdanis wihiivdnlunisdans suwdaasesdensdanisasisln
Definition of management, planning, organizing, staffing, leading and controlling.
Management environment, evolution of the concept of organizational, management modern
organization theory, principles ethics of management, functional in management and modern

management tools

3562212  3YTITUNNGIND 3(3-0-6)

(Business Ethics)

AUNUNEY AUEIALY WUIAAKAENIOBVDIITLTIIUNIGIND N15aT19958eTulu
99ANN55379 A5381055alUNTUTENOUEIAY MdNsTTINAIA KA UTTIMAUIA Japnaesiudu nns
UmsdanisesAnisgsiauasdannusuiinveudedenuvisgsanslul semauasdnsssmanield
5T A3usTTuegndiu ngldnsdinu

Definition, importance, concept and business ethics theory, ethics in a business
organization, ethics in business, principles of good governance and corporate good
government, corruption problems, organization business ethic management and social
responsibility of both domestic and international businesses, under virtue Sustainable ethics

by case study

3562402  N1SIANITNIWEINITUYBE 3(3-0-6)

(Human Resource Management)

AUNUIENITTANITNTNEINTUYBE Aulunn nguiuaznannislunisdnnis
yiwensuyws veutevthiimuiuiisseusasduneulunisdansnineinsuyed Aesiekou ms
IBHUMEGIAU @551 AFAAEDN N1sHmuIkaginausy N1sUseliunan1sUURNY A1nauwnu
afaRnsuaznayszlon wssonduriug sufedadeiAeadestunisianmeminensuyud

Definition of human resource management, background, theories and principles
of human resource management, scope of responsibilities and procedures in human
resource management, job analysis, manpower planning, recruitment, selection, training and
development, performance evaluation, compensation, welfare and benefits, labor relations,

factors related to human resource management
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3563301  N13AANTSNITHAALAZNISUHUANNS 3(3-0-6)

(Production and Operations Management)

AUTANY dnwale ANEIAYYBINITIANITNITHAALAENITUNUANT N1TINKNUNIS
UHUANTT LaNITAIVANNITHAAFUAILAZUTNNT NITINUNUNITHEAKATAINABINITNTNEINT N3
wensnl M133ANslATINTT N1spRNRUUMIHAALAENIEUINNSE LY aluladfiAeideatunis
fansnmandnuaznsufiinig msdansldgumudusgnannnssufuiauiseaamnssuaet
N153ANITAMNIN NTIANITAUAIAIAST

Definition, characteristics of important production and operation management.
Planning of operating and production control of goods and services. Production planning and
resource requirements, forecasting, project management, product design and operation
process, technology related to production and operations, supply chain management from

the upstream to downstream industries, quality management and inventory management
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nguIv NIz rilenivedu)

3541103 N15IANIHANAIILEEIIAT luARNE 3(3-0-6)
(Product and Price Management in Digital Era)
wnAnRTUNER SuTuazu Tnnssundnsamiada ussaius theaan duudsva

NARSUIN WAZNITUTUITNEAAUI N1TIATISNIDITIARAANUN NITAVUARIWAUINANS I N1

Wamwdn sl n133an13nsdud wnAafeafunaAuanIsUIsTIA ANLduRuSTeIAT

wazHdnsiase JadeiddvEnadensfinduiessan msdmunsie ulsviouaznagndsnem
Concept of product and digital product innovations, packaging, labeling,

product mix, and product management, product life cycle analysis, product positioning, new
product development, brand management, the concept of pricing and price management,
the relationship between price and product, factors influencing price decisions, pricing,

pricing policies and strategies

3541104 wpAnssuguslnaluganiia 3(3-0-6)
(Consumer Behavior in Digital Era)
wfnkazAaNudAyvemgAnssuguilaalugafdsia n1simngringinssuuay

nsvuunsdnaulateresiuilan sufuedoslonsiuidvialunsinseinginssuguslng Svswa

AMeuanivsznaudie insugha deauuazanmuandou nqvune walulad wazdniwanislud

Usznause Yaduduyana dademsdsinen Allnasenginssuifuslnauaznisnssedulavesiuslng
Concepts and importance of consumer behavior in digital era, an analysis of

consumer behaviors and decision making process of customers, including digital tools for

analyzing consumer behavior, external influences consisting of economics, society and the
environment, law, technology, and internal influences consisting of personal factors and

psycholosical factors affecting consumer behavior and consumer decisions

3541602 nannsAasia T 3(3-0-6)

(Principles of Modern Trade)

AINYNEY ANAIAEY LazUszianaedn1sAalslng anninasuLazn1TLIITY
YpegINIAUANLarAEs naAnssuuslnalugsRamUanuazAds dudseaun1enisnaInvedgsnacm
afelnyd n1susmsgsiadvanludiunisusnisdnnisaiuniniiu Asusnsianisuandue
nsidenvinauazn1singuiuuiua msldladainduazimalulaglugsiamalielvd uagasusssuy
YosUsEnaunsmatel

Definition, importance, and types of modern trade, the environment and
competition of retail and wholesale business, consumer behavior in retail and wholesale
business, marketing mix of retail business, retail business management in storefront
management, product management, selecting the locations and organizing the shop, logistics

and technology used in modern trade business management and ethics of modern traders
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3542302 N159AN15909eN15InTnnelugAnIvia 3(3-0-6)
(Distribution Channels Management in Digital Era)
LUIAINAANITIANITYDINNAITIATINUNE ANTNLINADUVDIYDINNAITIATIAUE

amﬁ’uﬂuﬂmﬂmqmimmmﬁ’quimmmaaulaﬁuazaaw%ﬂ (Omni-Channel) SIUDITEUVANTAUNA

Tureamienisdndming Tnssadrsdemicdunisinsmienenisnanseuladuaveslal nns

Jngunuvesinmsveslasiainademanisindmite ulsuisnsnaiaiidnenisianisvesmiansda

MY NagNsNITINNITYRInINIsInTmelugnfvva
Concepts of distribution channel management, environment of distribution

channel, institute of marketing intermediaries both online and offline marketing. (Omni-

Channel), including, information system of distribution channel, distribution channel structure

of both online and offline, organizing the distribution channel structure, marketing policies

toward distribution channel management, strategies for distribution channels management in
digital era

3542402 NsaREMINIINIAAIALUUYsANNNsTugARaNA 3(2-2-5)
(Integrated Marketing Communication in Digital Era)
LLU’Jﬁ@ﬂ?W@JEﬁ’]ﬁiyﬂ@ﬂﬂ’]iai@ﬁ’]iﬂ’]iﬁ]ﬁ?ﬂLLUUlﬁliﬂ«!’]ﬂ’]ﬁ ﬂi%U?UﬂWﬁgaﬁﬂiﬂﬂi@aﬁﬂ

aeldfanmuanden mylnszinginssuguilaa Jadeiidosiansanlunisidonde wieslolunis
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9ANTUAEYLTY TS TUsuNALILUEDTININTIATN
Concepts, importance of integrated marketing communication, process of

marketing communication under environments, consumers’ behaviors analysis, factors to
consider in media selection, integrated marketing communication tools, marketing
communication planning in digital era and application to institutions, organizations and

communities Including methods for evaluating marketing communication plans

3542403 ﬂ']'mmms'?ml,ﬁam 3(2-2-5)

(Content Marketing)

AUVNNY LUIAR mmﬁﬁigﬁuaammmm%ﬂL‘ﬁ’am Lﬂ%ié)\‘iﬁ’e]LL@%ﬂﬁQ%éﬂ’ﬁ?NLLNuﬁ’]u
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Whvine dmsunisadialszaunsainnan1snataiin 52u8ensUTEuNATeINISIIMALIUANTAENN
Baile

Definition, concepts, and importance of content marketing, tools and content
marketing strategy planning, using content marketing to develop creative concepts resulting
in engagement with target customers for creating a good marketing experience, including the

evaluation of the content marketing planning

UAD.2
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3542501 N1INANNRING 3(2-2-5)

(Digital Marketing)

ANTLNY AINEIAYVBINITRAIARINALAEAISNIETIBIANNTERNE N1TIATIEH
ngAnssufuslanlunisindulatedudrinudediva dulsraunisnandavia indesdionisioansma
nsnamriutemnRdTa giudeyavesgniiiionisnainidsia n1saiisUszaunisalnegnnsiy
Yoemedavia nsasraionn nseenuuude nsUszendlyAdviaioaaiunisnainvesduiiuay
U3Ms Maiauszaninareaniaionisnaniana a3usssudmsunsnaInnava

Definition and important of digital marketing, analysis of consumer behavior in
decision making to buy products via digital media, digital marketing mix, communication
tools through digital channels, customer database for digital marketing, creating a customer
experience through digital channels, content creation, media design, digital application to
promote the marketing of products and services, measuring the effectiveness of digital

marketing tools, ethics for digital marketing

3543102 N159AN13N13AAIN lugARINA 3(2-2-5)

(Marketing Management in Digital Era)

LUIAMAEIAUNITUINITNITAAIN AT A UNUINYBIHUINITNITAAINATTA
MlATIERsTUURAIALAzANAdINIINIRaTn g udeyaanduaznTiinsingAnssuduilaa
FIFINTIRUNINIAARLAEITUNEAS T 5181 NsTRsntie sdsasunisratn tnanshd
LNaANBSUNIIRIT ARG 9 1y n1sranEIuATesiaAumULBWMesn NsnataiuneBiuad
wspthedsauoaulatl uarinsdwidiefiousuldidomiimnyautugné

Concepts of digital marketing management, the role of digital marketing executives,
analysis of the market system and marketing environment, the customer database and consumers’
behavior analytics, marketing plan; regarding product, prices, place, and marketing promotion by
using the other delivery platforms of digital content, such as search engine marketing, e-mail

marketing, social media and mobile marketing, to adapt the content to be suitable for customers

3543402 n13dnn1ssIauAlugARddia 3(2-2-5)

(Brand Management in Digital Era)

LIAMLARTEITUNMISANISATIAUAN N13ATNATIAUAIANAINTIFUAT NTBBNWUY
waznmdnuaivesnsduiiluganda mafislenalufumanaufuudusesidn nssuivesslan
Renfumsdud msaemuduiusfiaseinaguslnadunsdud nszuiumsdoansasaud msld
wioslomsdeasmsnanaiiiedeamsaraudvemandasinaruinsludangudmanelugafdia

Concepts of branding management, making brands and value of brands,
design and image of brand in digital era, increasing the opportunity to search for brands on
the internet, customers’ perception in brands, building good relationship between customers
and brands, processes of brand communication, using marketing communication tools to

communicate the branding of products and services toward the targets groups in digital era

UAD.2
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3543403 MsdANsuAYNIsAAIARUEeRIYTA 3(2-2-5)
(Digital Marketing Campaign Management)
psAUsznoURdRgUesNsinnsuANYNsIaIaRAavia Msduunngusiuansidnme
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vosuagn1sdoasAIva ms%’ﬂmmmé’uﬁuéqﬂﬁm%aﬂwaa%f’mmwauﬁwugmsuaw%’wmﬂiﬁy’q
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Aanssudenagndimnyaisiudeniig o
Main components for digital campaign management, classification of valuable

audiences, communication channel planning, measurement, evaluation, budget planning,

and evaluating the success of digital communication campaigns, maintaining customer
relationships or branding based on available internal and external resources, application of
campaign management for digital marketing communications for appropriate strategic activity

planning through various media

3544901 fusumnIsaatalugania 3(2-2-5)

(Seminar in Marketing in Digital Era)

Was1en warAnwlaymimaniseaialugsfalssinanede q Inednwdadesing o v
Tusraunnudnia wazanuaumailunisaflunumenisaaiaduianislulssndlng wag
AamsvesssUssmanitunduiussialulszmelne WeklnliinAnwihmumasunismainan
uidgmviednwuariinneiiiesmsdiiuianssmeiunsaaniitnAnuaulalugaadsa

Analyzing and studying marketing problems in various types of businesses by
studying various factors for success and failures in operations with marketing, focusing on
business in Thailand and foreign businesses that operate in Thailand to train students to
apply marketing knowledge to solve problems or to study and to analyze the marketing

activities based on students’ interest in digital era

3544902 N13338N13AAN 3(2-2-5)

(Marketing Research)

AU LA AUEIAYVDINITINUNITAAIN NTEUIUNITINUNITNAN USLLNNVDINT
DONLUUNITINY Lma'ﬁaa,lua FuneunazmedansiEendaogne MsAMUATLIAGIDENT MSBENLUY
winadiedde nslddendvalunisifenisnann W Google forms N153LATIEY wazn1shuang
AvIeteya Madeunenuran s ululsslevilseinTnmgsia uaeassenussaveinidy

Definitions and importance of marketing research, process of marketing
research, types of marketing research design, data source, stage and technique sampling,
sample size determination, design of research instrument, using digital media in marketing
research such as Google forms, analyzing and interpretation of data, writing a research report

research results that benefit the business professional and ethics of the researcher

UAD.2
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3503104 AyUdMIUSINA 2 3(2-2-5)

(Chinese for Business 2)

Usglen wazduauiildlunisdearsifeafuaniuniselsingg wu n1sldlnsénd
nseesesitn n1sldusnsseastsay anunisallusudes usanduduIR nsitee
Tsa1u suluBsunaumunlun1sesaniegsia nsvinvie n1snanagian wasliindnwilaiilania
Aninerlududug Wuinemsye uazgruunanufifiiunemiy waedaududeustu wieu
yadnw Tansssn Useind] stsudlonuion weranuiiddyresiu Whlsemuimileusazaanusiig
sy tausssuvewi 2 91R Weulsvlewdseldluewian

Sentences and idioms for communication in different situations such as
using the telephone, room reservation, using public bus services, international exhibitions,
factory visits, business negotiation conversation, greetings, farewells and students will
have the opportunity to practice other skills such as reading longer and more complex
articles, studying Chinese culture and traditions, manners, and the importance of places in
China, learning the similarities and differences of culture between China and other nations

for future benefits

3541102 ynannmEmTutinnisnanaluanissud 21 3(3-0-6)
(Personality for Marketer in the 21st Century)
MENNIRARIDDNTILTANT IINeNe ansualdn M3y N15ULEYR NTHARD

MY N13LATINBTBI N1TEIUNIWINTEY NTATU YIS IRAILILasUTUUTIRU Rl

Hugh donn AlenufAnaieassd Sisennsemuazassoussauivnzasdmiunaduinns

nanalugARATa
Principles of marketer expression, public and presentation, negotiation,

interpreting body language, human relations, development of leadership and creativity
characteristics, adjusting communication to suit audience, etiquette and ethic for

marketers in digital era

uAo. 2
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3541502 wdvesannsatindilosdu 3(2-2-5)
(Introduction to E-Commerce)
AnwiAud1AguagAnA198933AATTa Uszianuazluinavoanidlyd
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A study of the importance and value of digital business, types and models

of e-commerce, technology foundations supporting the operation of E-Commerce and

security, payment system, E-Marketplace, E-Services, E-Government, E-Commerce; laws

related to E-Commerce including case studies in E-=Commerce

3542106 msmmﬂLﬁaqmmmﬁumsviauﬁm 3(3-0-6)
(Marketing for Tourism Industry)
AAMIIBLAEANNEATBIN1TAATANTTVIoNTEY NoRAnTsuinvioaiien n1suUs

dumatn mMsfmuaranidving waznnsiiuadwtaanSusilugnamnssme e @
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Definitions and importance of tourism marketing, tourists’ behaviors,
marketing shares, setting target markets and positioning products in tourism industry,
marketing mix for tourism industry, analyzing situations and environments of market

competition, planning and setting marketing strategies for tourism industry

3542107 N13RAINEIUIULUTENBUNTS 3(3-0-6)

(Entrepreneurial Marketing)

ANMUFIAYVDINITAAINEMTULUTENBUNIT NALNTAITAAIALAZAITINIUNY
mwmmﬁm%’uﬂﬂizﬂaumi NTIATITRANINIINADUNNNITHANABTULEZABUDN NERNTIN
AUSLaA Msulsdunana nseaad g AsA e uEER e kagnsiruadIuUsTay
nan1seann Taun wandae s Femansnann waznsaasunsRaIn Wensudsdulunain

Importance of marketing for entrepreneur, marketing strategies and marketing
planning for entrepreneurs, analysis of internal and external marketing environment,
consumer behavior, segmentation, target marketing, product positioning and marketing

mix of product, price, place and promotion for competition in the market

uAo. 2
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3542312 n1sInNITgNANdNNuSlueARIYA 3(3-0-6)

(Customer Relationship Management in Digital Era)

[ (% s

LUIAATUFINYRINTUTIIYNAIEUTUS TTMUINTYRITEUUUIN SgnAduius
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nagnsn13IANTITANANEURUS nannsusmsgnAduiusmemalulagndvia imunedidgyves
NFUSMTINANTURLS 99AUTENOUNANYBINITUTMTINAFUUS JURUUNMTATIALEITUSTY
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Basic concept of customer relationship management, evolution of the
customer service system, the strategy of customer relationship management, principles of
customer relationship management with digital technology, key target of customer
relationship management, main elements of customer relationship management, model
of building relationships with customers, customer database management, development
an efficient customer relationship management system, factors influencing the success of

customer relationship management by using software to analyze various data

3542502 NANNYMANLUAZIATESITUFMTUTINAAINS 3(3-0-6)
(Codes of Business Law and Ethic for Digital Business)
ndnngminefiieatestunisduiiugsfiandna nisvinginssudidnnsednd

wdnngminefifeatestumaluladaisaume ndnnguuieninddunstiggyl orvginssy

AoufIMDS NMITIUTINLazIfiune undngIuifeades n13Tnn13aNsAda 23esuuLay
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nstadulgnguiang Asafin¥IMIngvEneuLazsessIUATTER

Legal principles relating to digital business operations, electronic transaction,
legal principles relating to information technology, principles of intellectual property law,
computer crime, gathering and collecting relevant evidence, digital rights management,
ethics and codes of conduct for digital entrepreneurs and digital workers both in Thailand

and foreign, law enforcement, legal and ethical digital case studies

uAo. 2
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3542503 nsadedssAaelawuNULaeRIa 3(2-2-5)
(Creative Digital Innovation)

aa v 1

Anwrunumnisianuadsassauudendta eldlunisunudendvasiudude
Tawan wuunausadue Goudvinueiduduiendnlavaniaisassduudendsa Bouiunuim
auAnassassanldlunisndnaulavavudediva dunaluladfisesfunildnuiiodudi
nilsvesuanUnAdva wazUszyndliiadesilolunisarsassdnusunsiinuaziadiifoie
NIRAINRINA

Studying the role of creative work on digital media for the use in planning
digital media in conjunction with diverse advertising media, learning the skills necessary to
produce creative advertising on digital media; learning the role of creativity in the
production of digital advertising, applying supported technologies as part of a digital

campaign and applied tools to create graphics and multimedia for digital marketing

3542701 uIAnTsUMATNITEISyARLRUNARAuTiYNTY 3(3-0-6)
(Innovation and Value-Added Creating Community Products)
msafsyariinlaglduinnssuuazanuinaiassd nswdnyuueamnanisnann

miﬁ&mﬁ&immNﬁfﬂmﬁmmmﬁﬂisaummﬁﬁL%’v«a LﬁlaﬁLﬂswﬁmmmaﬂmmﬁﬂL%ﬁ]%%amm

AUMAIITULUIUNTINA1R InUsENenLAnaIeaTIAldlusUluuNITRaIa
Creating added value by using innovation and creativity, changing the marketing

perspective, learning through successful marketers to analyze the reasons for the success or

failure of the marketing model, initiating creativity into the marketing model.

aa o

3543103 naqwémmmmwa 3(2-2-5)
(Digital Marketing Strategies)
nagniiiaudfydonuduiavesgifafdia nsinsziuagnisiann

nagnsnisnaInfdIvawuizanlugniunsalang 9 asfnwinszuiunisiunisiimuanagns

nsaeRana nisUssgndldnagnsnanaialugsiasss nisdudunagnslumaufifsmiians
nyraasuuazUszidiunalaslénsdldnuiduniesdlelunisuszifiuanuiuazimadafiefuus
nNagNsNIsaInNRIvalaeg1minzay A1ulanana3esITUNITNTNNITHAIN

Important strategies toward digital business success, analysis and
development of suitable digital marketing strategies in various situations, studying the
process of determining digital marketing strategies, applying marketing strategies in real
business, implementation practical strategies, including examination and evaluation by
using case studies as a tool to assess knowledge and techniques in order to determine

digital marketing strategies appropriately under the professional ethics of the marketing

uAo. 2
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3543104 n1snaInuIn1sluganiia 3(3-0-6)
(Service Marketing in Digital Era)
AUNUYWALAUAIAYVDINITHAIAUINIT UTLLNNVBINITABIAUING

UINNITIUNITUTNIT @2UUTZTANNITRAIAUTAIT NITILATIEREDIUNITALAZANINULINA DUVDY

N1SAAINUINIT NITINURURATAINUANALNSNITNAINUTNIT IUYARITA AMAINNITIRUTNIS 7

WUULaEIsNsUsTliuANINNSIAUSNIIUIe SERVQUAL N5 iAsienlayyinien1snainusnig

WefnuawuIniawdly
Definitions and importance of marketing management of service

marketing, types of service marketing, service innovation, service marketing mix, analysis

of situations and environment of service marketing, planning and determine service
marketing strategies in digital era, service quality, model and methods to evaluate quality
of service or SERVQUAL, and an analysis of problems in service marketing to gain the

solutions

3543107 mMInaaLiederuuazduandan 3(3-0-6)
(Marketing for Social and Environment)
LL‘H’J?W]LLﬁ%U%J‘UQJI’]ﬂ’ﬁWa’MLﬁE]E%ﬂNLLagéﬂLL’JﬂéjﬁﬂJ NANTENUVDININTTUNY

nsnaafifidediaunarduindon n15dnn1snatniiddefednnuardwindoudeaiuise
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NNy
Concepts and philosophy of marketing for social and environment, effects

of marketing activities on societies and environment, marketing management concerning

social and environment to provide satisfactory for both manufactures and consumers,
setting marketing strategies and plans for marketing for social and environment, ethnics for

marketers, an analysis of problems and solutions through case study

3543109 N1390NLUUVUIANIIUNINITAAA 3(2-2-5)
(Marketing Innovation Design)
nagvsuaznsruIumMsileauiSnsuitymuasiamindnius nasnaunis

u’%msﬁa%ﬂaaﬁsﬁlﬁamstﬂugaﬁh NIZUIUNITOONLUUUTNNTTU ANTINTRlUNITA519d95A
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Strategies and processes for the development of solutions and product
development, as well as creative services for added value, innovative design process,
co-creation in marketing innovation include consumer and market understanding,

interpreting problems, developing ideas, developing prototypes, and testing

uAo. 2
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3543112 NM5E319ATIAUINNTTUNINITAAIA 3(2-2-5)

(Creative Marketing Innovation)

WuAA nann1s Aanuddy wagdsnisuiudnnssuluussenaldlunisinaunu
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Concepts, principles, importance and processes to apply innovation for
marketing planning, developing new products, acceptance process of innovation to be
marketing guidelines the executives’ decision making, changing technology resulting on a
competitive advantage for the organization, practice of use measuring tools success

product and innovative products that are successful in the market

3543401 n1snaIadenanssuluganIa 3(2-2-5)

(Event Marketing in Digital Era)

AIUNUNY LAZANBUZVBINITARIALTININT T EULLUUﬂWi%Bﬁ’ﬁﬂ’]ﬁWﬂ’W‘IN"]u
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Definitions and characteristics of event marketing, types of communication
through event marketing, analyzing customers’ needs, standards relating to the organization
of events, operation planning of events marketing campaign in response to marketing

targets, events evaluation and practice in the event marketing project in digital era

3543502 Asas1edudeaulall 3(2-2-5)
(Online Store Building)
NANNISWAEWUIAALNEINUNITAS1951uA e ulal n1sas1951um1aaulalinie
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Principles and concepts about creating an online store; creating an online
store with an E-commerce platforms in the current market, managing both the front-end
and back-end of the online store; product classification, shopping and ordering, order
management, product presentation to attract and to drive customer purchase decisions
for online stores, online marketing by various methods, increasing rankings or

opportunities for finding online stores on information search website

uAo. 2
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3543701  walulaghdniauaznisnaindiuiugsnaladanng 3(2-2-5)

(Digital Technology and Marketing for Logistics Business)

WWIAR Unum wazAnuddgveanaluladidvia nsnatndmsugsialadanind
sruunsliusnmsnthiunasndsueeulal nslduenndinduniossuuifenfunisinanudud
walladndtalunisusmsianisladafnduasdnnanewy n1sdindeduiuazu3nis msdanis
AUAIAIAGILAZAGIALAT NITTUAILAZNITNTZIBFUAT WAZNITVUAIFUAITENINUTENA

Concepts, roles and importance of digital technology, marketing for
logistics business, online storefront and backside service system, using applications or
systems regarding goods tracking, digital technology in logistics and supply chain
management, procurement of goods and services, inventory and warehouse management,

transport and distribution and international shipping

v

3544102 m'i'J’NLLNuLLazmﬁLﬂ'i'lzﬁmwmﬂLﬁaﬁjﬁwgﬁmq 3(2-2-5)

(Planning and Marketing Analytics for Elderly Business)

nawl wwIAn nsrvIuMuaziadeselunisuImsnisnaialaeyaduiaun
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Theory, concepts, processes, and tools in marketing management, focusing
on developing skills and experience in creating marketing plans for the elderly business,
including analysis of the environment on marketing activities, especially consumer
behavior of elderly, competition and other factors, determination strategy of marketing

mix development, including guidelines for implementing plans and controlling marketing

operations under ethical and social responsibility principles

uAo. 2
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3544103 N13AAIATENINNUITINA 3(3-0-6)

(International Marketing)

MsATEanMLIndeNNIaIRsErIeUsEmA Snvaizfiunndnauazudloily
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Analyzing international environment in marketing, different characters and
tendency of international markets, strategic plans and control in international marketing
resulted from the differences between societies, cultures economics and politics
problems, and obstacles in international marketing, international trade laws, organizations
related to international marketing and international business cooperation for marketing

advantages

3544501 nsllsunsudsagulunmsairadulediienisnanniaa 3(2-2-5)
(Build a Website Using Computer Application for Digital Marketing)
nannsuazuuAnifiglfuniseonuuutazaiaivledduiagy lassatranis

vhauveaiuleduaznisidenlesdoya nslilusunsudusagunielusunsa CMS (Content

Management System) Tunisa$radulediiionisnaindisa SeuiIisnsvhliivledfnduduuy
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Principles and concepts of designing and building a readymade website,

structure of the website and linking information, using software packages or CMS (Content

Management System) programs to create websites for digital marketing, learning how to

get website ranked on first page of the search engine; selection and planning of word

search, copywriting, reading statistics and competitive analysis on the digital market, and

the use of information to improve work plan

uAo. 2
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NENIBNRNIZAY
(uufiRnisuaziinUszaunisalivnan)

3544801 NSLNSBURNUITAUNITAIBITINNINITNAIARINS 1(90)

(Preparation for Professional Experience in Digital Marketing)

VIANATT BUIAA NTTUIUNITNTATYLURNIVANNIINITNAINFTTA mmﬁﬁug’lﬂu
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nsna1aaavia liud malulad nisdoans auAnaiisassd wazAussTNaTesssy TIubanIs
fimuvinvgiisniuienisiinu Tngiusuuuunisdafonssuiiemisununienvesindny
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Principles, concepts, preparation process for professional experience in
digital marketing, basic knowledge in working in the workplace, self-development
according to professional standards and identities of the digital marketing program,
including technology, communication, creativity, and ethics, including the development of
skills necessary for work through the activity arrangement to prepare students before

practicing professional experience

3544802 NSRNUSZAUNITAIVITNNINITAAINAIING 6(540)

(Field Experience in Digital Marketing)

JyrUsAunay : 3544801 N1sAsBNENUsTAUNSAIIBITINNIINITAAIARINE

JalidnAnulannuszaunisalivndnaiunisnainfava lumiseausyuia
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iupluziuaLid g lidifaganslumed wariinnsdndimenufeituaisewind TUGoR
TursnUszaunIsalngTn

Providing students field experience in business administration in
government, state enterprise or private organizations supervised by advisors by
implementing theories and practical knowledge in real life situations, providing pre and
post training activities for discuss problems during the field experience and giving
guidelines for solving problems successfully, submitting a report of field experience and

obligations during field experience

uAo. 2
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3503803  wsENaUNIANEN 1(90)

(Pre - Cooperative Education)

nENNITLaTRLIRAREITUAARANYY NSEUINITRATTUADUTBANATAN Y
sufovdotsduiifondosiuaniafinu audilugruuasmedelunisadaseu nadenaniu
Usgnaunis en1silguannuigadasaulaznsduntuveiany mmiﬁugmuazﬁﬂwﬁﬁ%ﬂu
dwsunislulfUanuluaniudsenauns ssuvuimsauauamluaniulsenauns wadanis
UNEUDTATIIUNTOHNAULALNISITYUSIUIBING msﬁwumﬂﬁﬂmw 3YTITUULAY
asseussaivinieusenlUufiRnuilaniulsenauns

Principle, concept, process and steps of cooperative education, relevant
rules and regulation of cooperative education, basic knowledge and techniques in job
application, workplace selection, method of writing application letter, job interview, basic
knowledge and skill needed for working in workplace, quality management system,
project or product presentation techniques, academic report writing, personality, ethic and

code of conduct in profession before practicing in workplace

3504803 dunafnen 6 nUBAN

(Cooperative Education)

AyrUsAunay : 3503803 W3ENAUNIANYI

n1sujURnuluaniuszneunisegediszuulitdesndn 16 a1 laenisdnlnd
nsssuluaniulse ﬂaumﬁ'mﬁ"uﬂﬁi%’ﬂiﬁﬁﬂﬁﬂmlﬁﬂﬁﬁ'amu'ﬁmw‘LéfmsmmmLLasuaq
9191387 nwuaranuUsznauns I@au’lmﬂmmmﬂmwg LLaumﬂUQUmwimﬁnﬂmiﬂﬂwﬂﬂ
THluaauusznounisaladsludneasninnudinig o aaulszneunisifinusiuiionis
31715 (MOU) Auuningay

Systematic practice in workplace not less than 16 weeks by studying in
cooperation with business organization, supervised will give by mentor and workplace,
theory and practice are applied in real situation as temporary employee at MOU

workplace

uAo. 2
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AN31UTBUIBUANEI U TV MANGATLAN W.A. 2559 uasnangnsuSuuse w.a. 2564
NUINIVUANIE NGNIVIMAU

NANgAT W.A. 2559 NANEAT W.A. 2564 UG

3502101 AW1BNYUFIND 1 3(2-2-5) 3502101 NW18NUFIND 1 3(2-2-5) | 1IN

(English for Business 1) (English for Business 1) UFuus

mmifﬁugwmmé’mqwﬁﬁi”uf]u AN nsldnwdingulunisinsdedeaisnig
wazUsleadnegifeadostugsia msiinufianns | §3°a n1saunumisinsdwvinaznisantuiinnis
Wawanuansalunisdeans warnisdewenarss | nsdei n1stfavane n1sfinselsiusy n15aeeiaain
\Aeatunsdnnisgsfadiugsianded sRanman | fesUszyu nsaesdnslasainiaiesdunasfinines
§303N15U3N15 UYsenmiradasau nsWeuludsedd | U§URnsweuaamineadasay nsilsulssiRaiuss
Womsainsau waznsdevluadasau MsTeuaAINEEDUANLTIAN AnIedde Nsidnou

Essential of basic English, vocabulary and | aanunen1gsia n1sileuannnedidnvseiing
sentences in Business, practice in communication skill Using English for business communication,
and writing documents in  commercial business | Telephoning conversation and taking notes over the
management, manufacturing business management, | phone, Appointments, Hotel contact, room reservation,
service business management, job advertisement, | meeting room, Flight ticket booking and practice skills
resume and job application form. application letter, resume, inquiry letter, order letter,
respond replying inquiry, e-mail writing

3502102 MW1BNYIINA 2 3(2-2-5) 3502102 MW1NQYIINA 2 3(2-2-5) | AN

(English for Business 2) (English for Business 2) UFuuse

f%”]muu,azﬂiziamﬁamiﬁamﬂuqiﬁaﬁgﬂ
lukagsgninlseme nsinUfuAnnuwenisenu
UY1IATUALLBNAITNNGINT NMIFUAUTBYANINGINAN
dodafiurinazdedioanseiind nindyuannuiogsia
nN19lgulInnuiegInedaansalind niswaun
auannsanslinusnguildlunanisgsiclussdu
figeiu maduasdsoonaudn warnsiiaue

Idioms and sentences for business
both in

international, practice in reading business news

communication domestic  and
and documents, search business information from
printing media and electronics, business letters,
business email, and to develop English skill in an
advanced business context, and import and

export.

N1581UYIANT N1TBIULBNAITNINGIND
nsaguifenivesinianmisgsia mslivseloauar
duanudearmmigsi Eniinwgdunuenainieity
g3fa Msauenedud Lonainfsafunisiidiuag
deoan NsULEUDUNINEINT

Reading news, reading in business
document. Summary of business news. Use of
sentences and  expressions in  business
skills

selling,

communication, practice about business
Product

import and export, business presentation

document, Documents about
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Usgnaufanssunegsia udnnguunedinssudynn | Usenauianssuniegsia wannguanedanssudayyn
Fovre wandeu I W ming Wide $10useu 919 | Tovne wandeu Tdmswe whde Sauseem 1k
19 81 Arseiu #23u $1ues $110 daunu | ves i Adseiu #adu S1ues $1th Faunu wenih
UIENTN iam??ﬂﬂgwma%ﬁuﬂﬁﬁm*ﬁaaﬁ’mmﬁqsﬁﬁ] G smﬁﬂﬂgwmaﬁlu 9 ﬁLﬁﬂ’J%@ﬂﬁUﬂ?Uﬁjﬁﬁ] WAENANNE
nganeienduantumanisdu udu WAeafuanitumentsitu Wud
Definition and importance of the Definition and importance of the
establishment of a commercial organization, | establishment of a commercial organization,
transactional law, principles of commercial trade | transactional law, principles of commercial trade
law, hire purchase, hire of property, loan, | law, hire purchase, hire of property, loan,
guarantees,  bills  of  mortgage, pledges, | guarantees, bills  of  mortgage, pledges,
employment law and laws related to financial and | employment law and law related to financial and
monetary institutions. monetary institutions
3502205 \ATugAanTiianIsian1sgIie  3(3-0-6) | 3502205 iAsugAEAdlan1sIANISgINY  3(3-0-6) | T
(Economics for Business Management) (Economics for Business Management) UFuuse

AUNNIBVOUATYFANGAT VBULYA N3
Fansminens nanimluiasugaans indaeyacn
5901 W AnTTuveuslnaLasauin1INEn guas
gUnuvesduilunaaiiinisusiilaoauysal uazlsl
a:u‘uvmi N13N180INT N13ATENINUTENA NITAINUY
Wleuen1l3u wlevien1sads sudnisdimgeinig
wiswgenansuUseynaldlunmsdnaulanisgsia

The meaning of economics, scope,
resource management, principles of economics;
value, price consumer behavior and production
theory, demand and supply of products both in
perfectly competitive markets and imperfectly
competitive  markets,  taxation, international
business, investment, monetary and fiscal policy,
application of economics theory in business

decision making.

AUNUIBVDUATHFANENT vouLun U3y
MsuAn M3dananineins ndnluveaasugaans
TIMNLYAAT 1A NHURNANTINVBIRUILNALAZ NG Y
n1swan guasd qﬂmumad%uﬁﬂumamﬁﬁﬂWiLLﬂiﬂ“ﬁ’u
Tnganysal uwagldanysal s1elauseyud n1sad
9N NMIATENINUIEINA N1TaU UlguIenNITHY
WlHUI8NIIARY TIAINTUMGUINUATYFAENTUN
Uszgndldlunisindulaniegsia

Definition of economics, scope, factors
and resources for  productions,  resource
management, principles of economics; value, price
consumer  behavior and production theory,
demand supply of products both in perfectly
competitive markets and imperfectly competitive
markets, national income, taxation, international
trade, investment, monetary and fiscal policy,
in  business

application of economics theory

decision making

uAo.2
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3503103 aw1dudmIugIna 1 3(2-2-5)
(Chinese for Business 1)
STUUNITAZNALAEY BIUTNYINTITUAIEY

SLUUENON®I(pingin) TATIAT1IMATNANNITITIUAY

anwsIu A1dnyl Uselea laeRnvinwenisils wa a1y

wazileud1dnsidszloanasunaunuialdly

FAnuseriuddldnruIunaradundn WeliinAnu

annsafinufRuaglinivivlunisdeas vietiaue

Feesnlndi iBafiunuanazusslovivesnisiiou

w3 thungnisifingunionin uaviruniiasens

SEUINYITY

Chinese sound spelling system with
Pingin, structure and writing rules with Chinese
characters, vocabulary, sentences made by
practicing in Chinese; listening, speaking, reading and
writing, vocabulary used in daily conversation. The
purpose is for students to be able to practice and
use Chinese for ordinary communication, or to
present a story which is meaningful to the student
in order to appreciate the value of learning Chinese,
and to develop good aesthetics and perception in

learning Chinese.

3503103  n1wnudmIUSINa 1 3(2-2-5)
(Chinese for Business 1)
STUUNMTASNALES 91USNYINIBITUMIY

szuudndnus ( pinyin ) Beudinuemsldnviuiie

Ansedeansnissugsialuloniasieg Anvinwgnisils

WA 91U LAzl LaZN15A0a155ENIIRIANT N5

LR99IN9GINT NTABUNIY NITABTBITIAN RREER

AuA LazIoN15T5TRU N1991899d01UNITAI N5 LY

M IufunsUGURNLDS

Chinese sound-spelling system with
pinyin, Learn Chinese language skills for business
communication on various occasions. Practice
skills on listening, speaking, reading and writing
and communication between  organizations,

Business negotiation, inquiry, bargain Order and

payment methods, the simulation of work

situations can apply to work in practice

187397
UFuuse

3503204 A19IATIATIVTIIUUAZERRgINY  3(3-0-6)

(Quantitative Analysis and Business
Statistics)

Auineadiamaniuazadanlilung
AATZATIUTI wadanisdndulanislaauiduey
wazgamldiuuou n1slUTLATULT A& Y N1991a049
anunisal imﬁy’qﬂﬁsqﬂm‘iéﬁaﬁaL%qwssmmuazaaa@a
oy Wlenaununaziadulamagsia

Mathematical knowledge and basic

statistics for quantitative analysis, decision making
under  certainty and uncertainty, linear
programming, simulation, application of descriptive
statistics and inferential statistics for business

decisions

3503204 MTIATIRITIVTUIUUAZERRTIND 3(3-0-6)
(Quantitative Analysis and Business
Statistics)

Auivsadinmaniuazadanlilunis
AAeidliunu watdanisdadulanielaniiu
wuueu tarAaulindueu nslUTLATILTNEY N3
J1a83a01UN150] smﬁy’wisqﬂm“l%’aﬁat,%ﬂwsmumaz
afifdeoyy Wenwnulazdndulanisgsia

Mathematical knowledge and basic
statistics for quantitative analysis, decision making
under certainty and  uncertainty, linear
programming, simulation, application of
descriptive statistics and inferential statistics for

business decisions

183 AU
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NU18L1R

3503901 *ANN1TIILNNGIND 3(2-2-5)
(Principles of Business Research)
AUTLNY WAEANUEARYRINITIVENINGIAY
NT¥UIUNITITENEIAY M1sivualyniniside
nsfnvienansuarnanuitefiiieades Usswinsuar
ndusoee auuRguLaNTVIAdeUANLAgIU LaTelaf
1¥lun1539ouazisnisiiusivsinteya adfilents
AATwndeya N15WUlATITINNTIAY NMIRTIER LAY
nsUszutanatoya n1skUanakaznIsiEauaNanis
Wpseitoya nslisusenunansidesululsylov
AOIYANNNGINT WALATTLUTTNUDIINITY
Definition and importance of business
research, business research procedures, defining
research problems, documents and relevant research
review, population and sample groups, hypothesis
and hypothesis testing, research tools and data
collection, research proposal, examination and data
processing, statistical method selection for data
analysis; Data analysis presentation and results,
research  results that benefit the business

professional and ethics of the researcher.

gnLaN
187397

3521104 wannssayToudy 3(2-2-5)
(Principles of Accounting)
AMUNUNEY TNUIEAIA ANAIAYVRINIS
Uayd n1sliusglevivestoyanienisUagd nseunwidnly
nsdnviinstiyd mnufiRsafundnnisuarisnstnyd
AIUNaNNITUYTIINAINITTIAYIUNITRUYIAINIT
THuSnns Aensdenwely uazinisudndud ssuy
Tudfey wavszuuiuandes  33n150gyTiAeady
miyariia
Definition, objectives and importance of
accounting, the usage of accounting information,
conceptual  framework for financial reporting,
knowledge of accounting principles, accounting
method and preparation of financial statements for
service businesses, merchandising  businesses,
production business, voucher system and petty cash,

accounting related to value added tax.

3521104 wann1sUYIYUGY

(Principles of Accounting)

3(2-2-5)

AMUNNIY TqUsEasA ANdIAy e
N30 Mslduselevdvesdeyaniamsdd nse

LUIAAFINTUNITIIHIUNINAITRY A

WN%LﬁEJ’Jﬂ‘U

‘Viaﬂﬂ’ﬁLLaB’Jﬁﬂ’li‘V]’Nﬂ’]iUi‘LJ}%G]’]ﬂJ’)Q‘UiUnyU‘USQﬂi]ﬂ']i

Tusnns Aanisdeunviely wagiann

SHNANAUAN

syuvludAgiazssuuRuanges A5n15UgTReNY

ASyariia

Definition, objective
importance of accounting, the
accounting information, conceptual

for financial reporting, knowledge of

S and
usage of
framework

accounting

principles and accounting procedures to

accounting cycle for service

businesses,

merchandising businesses, production business,

voucher system and petty cash,

related to value added tax

accounting

1839 AN

uAo.2
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3531101 M5RUFIN 3(3-0-6) | 3531101 A15RUSIAD 3(3-0-6) | TNV AL
(Business Finance) (Business Finance)
Avnisduriau : 3521104 wdnnstiyddudu Aumieduniau : 3521104 vnmadayiduy
Prerequisite : 3521104 Principles of Prerequisite : 3521104 Principles of
Accounting Accounting
YOULYA FNBAY UNUMLAEUTIAN1aNISIRY YBULYA ANBUY UNUINLAZNTNT
lugsia masnaudvuneuazANUd1AY0IN1TRUEIAY | M1en1TRulugsie naensudmineuazaud1fey
IAguNITIATIERIUNITREY NMTNUNLLAEN1TNEINTA] | ¥89n15RUTIAY Tnallun1siinsenaun1siiy s
N19N15RY NMTUSMTRUNUALUAEY  UUTBUNIEMU | IWRNULAZNITHEINTANINITRY NMTUTITRUY Y
WHAIRUYULAZAUYURUNY AANYLLAZNITNWUAUALS | MLUIsU SUUTENIEIY WARLIUYULAL AU
wlevieIgiuiung KU 9ANULAZN1TIMNUALS uleuiedety
Financial scope, characteristics, roles and Juna
responsibilities in business, goals and importance of Financial scope, characteristics, roles
business finance, focusing on financial statement | and responsibilities in business, goals and
analysis, financial planning and forecasting, working | importance of business finance, focusing on
capital management, investment budget, financial | financial statement analysis, financial planning
resources and capital cost, breakeven point and | and forecasting, working capital management,
planning, and dividend policy. investment budget, financial resources and
capital cost, breakeven point and planning, and
dividend policy
3541101 %#aNA1IAAA 3(3-0-6) | 3541101 %ANN1IIAAINA 3(3-0-6) 187391
(Principles of Marketing) (Principles of Marketing) Uiuse

Anuiluiieafunisnatn daundeunis
N150819 N13%ULdIUAAIN A1l InUIELaEN13I19
si’%mﬁamamimamwqﬁmsﬂums%amaaﬁu%lm
ngAnssulunstevemainesdng nanSaeiuas nnsiau
nAnS v WleunenanineiuasnIsnInunIIAteNIg
N33 NTAUETUNIINAIA N1SHAIRBLaANTOlNG
wazn1sRaInsEaulan
the

marketing environment, market segmentation, target

General knowledge of marketing,
market and market positioning, consumer buying
behavior, corporate marketing behavior, new product
development, product policy and pricing of channels
of distribution, promotion, e-marketing and global

marketing.

anuThluifeafunisnain dswanden
NNAITHAIN NTULUSEIURAIA ataLdInuelaznIg
AR UINIINITABIA wqaﬂﬁﬂums%aﬁum
fuslae noinssulunsderesmainoing wanswual
waENIINAUINER Al NsUTMITNARSUILAE
371A7 FININITANTINUY NITAUATUNITAAN
nsnaIndlaAnTaing n1snainszaulan wazaAaw
FurasaunadIny

General knowledge of marketing, the
marketing environment, market segmentation,
target market and market positioning, consumer
buying behavior, corporate marketing behavior,
new product development, product and pricing
distribution,

promotion, e-marketing global marketing and

management, channels of

social responsibility

uAo.2
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3561105 N15AANISUAZBIANIS 3(3-0-6) | 3561105 ASIANTSUATBIANTS 3(3-0-6) 18739
(Management and Organizations) (Management and Organizations) USuuse
LLmﬁmﬁungLazé’ﬂwm YYDIDIANIT AMUNUIBUDINITINNTT NITIUNY AT

AIURNIEY AUFIAYVDINITIANIT ANINLING DN | TANITDIANIT N1TIRAULTIIU AsTUMaYA1S

V19N139ANTT TIUUINITRUIAAVBINITIANIT N 1) AIUAY N199ANITANINULIAAOUNIINITIANT

B9ANTT HUIAANITIANITRIANITAadE Y 9385550TUNT | FTWINITULIAAYBINITIANIS NGB 0IANIT BIANTT

Fanns wifndnlun1sdanis n1ssueu nsdants | adfelval a3essaulunisdanis wihindalunisdanis

03hMs Madnaudivhan mstasmseuay s | Tfaeiesionisdamsaiolnl

Lﬂ%dﬁaﬂﬁ%ﬂmiaﬁﬂﬂﬂ Definition of management, planning,
Conceptual and real characteristics of | organizing, staffing, leading and controlling.

organizations,  definition and importance  of | Management environment, evolution of the

management, management environment, evolution | concept of organizational, management modern

of the concept of organizational management, | organization  theory, principles ethics of

organization  theory, concepts of modern | management, functional in management and

organizational management, ethics, principles of | modern management tools

management, planning, organizing, staffing, leading

and controlling, and modern management tools.

3562212 3YFITUNNGIND 3(3-0-6) | 3562212 3YFITUNNGIND 3(3-0-6) | 9189
(Business Ethics) (Business Ethics) UFuuss

AMNULNY ANAIRADY LUIRAAUDIAITLTITU
N1589199385550W09AN1955R9 asseusIaulunig
U5¥naugsng nannssssunivianagusseniuia daym
nsAes¥Udu nsuimsianisesdnisgsnaliigusssy
WessnilunsdifiugsiegiedBulasiinnuiuinveu
RLRGH sqmﬁ"j&ﬁUﬁsiuwwqqsﬁaiswdwaﬂszwm GUHGE
wnUssenaldlunsuifnu lnedunis@nwiainnsd
FBENg

Definition and importance of business
ethics, ethics in a business organization, ethics in
business, and

principles of good governance

corporate good government, corruption problems,

organization  business ethic management in
sustainable  business  practice  and  social
responsibility, international business ethics and

application with case studies.

AUNLNE AIUEIATY WIIAALAZNG Y
YDIATYFIIUNNGINY NMaTeasusTsnluedfn1sgsia
23381U530dlUN5UTENOUTSAY NaNsIIINAUIaLAY
ussnAvna Jymeesudu nsuimsinnisesdnis
qsﬁaLLazﬁmm%’Uﬁm%auﬁaé’muﬁy’ﬂqsﬁa
meludszwenasinslszmaniglinuessy 9385551
og19858u Tneldnsdidnu

Definition, importance, concept and
business ethics theory, ethics in a business
organization, ethics in business, principles of good
governance and corporate good government,
corruption problems, organization business ethic
management and social responsibility of both
businesses, under

domestic and international

virtue Sustainable ethics by case study

uAo.2
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3562402 N1SIANITNINEINTUYWEY 3(3-0-6) | 3562402 MMTIANMINTNINTUYWE 3(3-0-6) | TEIV AN
(Human Resource Management) (Human Resource Management)
AUNUIBNITIANTITNTNEINTUYYE A AUNLIENITIANIINIHYINTUYYE AL
Juun ngujuazudnnislunisdanismineinsuyed | Wunn vguiuazudnnislunisdnnisnineinsuyed
gaugrenifiauiuinvevuarduneulunisinns | veutenihiimuiuinteuarsuneulunisdanis
NINENTUYWE AMTAATIBINY MITINURUAIRIAY N5 | NINEINTUYEE TATIENU NITINUNUMGIAY 855
49917 NITAALEDN NITHAIUILAZATTHABUTN N15 | %1 n1sAalden n1TiauILayinauTy n1sUszidunae
Usgllunan1sU Ui Armeuwnu adadnisuas | N1sUfuRnu Ameuunu adadnisuasnalsslevl
naUszlev ussuduius sadadadefiAeitestuns | wsenuduius swddadeiiieadestunisdnnig
In1sninensuyed NINYINTUY Y
Definition of human resource Definition  of  human  resource
management, background, theories and principles of | management, background, theories and principles
human resource management,  scope of | of human resource management, scope of
responsibilities and procedures in human resource | responsibilities and procedures in human resource
management, job analysis, manpower planning, | management, job analysis, manpower planning,
recruitment, selection, training and development, | recruitment, selection, training and development,
performance evaluation, compensation, welfare and | performance evaluation, compensation, welfare
benefits, labor relations, factors related to human | and benefits, labor relations, factors related to
resource management. human resource management
3563301 MIIANISNSHAAKAEANTURUANNS 3(3-0-6) | 3563301 MIAIANISMIHARLAZMIURUANT 3(3-0-6) | 5187M
(Production and Operations Management) (Production and Operations Management) UFuuss

ANUMNNY aNEUY ANUFIAYVRINITIANTT
MINAAKALNISUZUANT MINUNUMTUHURANT Uagns
AIUANNITHENFUAILAZUINIT N1T0ONUUUKARTUTLAY
nsrvIunssiiuny waluladidedestunissniiuny
LAZNITHARN NITIANITAMAIN NITUTUITIATINITHAL
1A5991897U N1TNEINTAl N1SIANISAUAIAIARY N1T
NUAUAEINSHEALAZANLEBINSNINEINS TN
fanslsgunudaudgnamnssudutiiauisgpamnssy
Yanen wefinuszansninnissdnduauuaziiiy
arwasalunIsustuldognadsbu

Definition, characteristics and importance
of production and operation management, production
planning and  service, and

product  design

implementation  processes, technology  in

implementation and production, quality management,

project management and forecast networking,

inventory management, production capacity planning
and resource, supply chain  management from
upstream to downstream to increase operational

efficiency and sustainable competition.

AUNUNY ANYUE ANMUFIAYVDINIT
IANITNITNAALALAITUHUANIT N1TIUHUNNS
UURANTT waTNIIAIVANNITNANAUAILALUIATT N3
THUNUNTNAALAZAUABINITNTNGINT N1TNBINTA]
N39AN15IATINIG N59BNLUUNIIHAALAZNIZUIUNT
fuflunu waluladfiierdostunisdanisnisudn
wagMsUNURNS mﬁmﬂ’]iiézj'qﬂmu&”’uwiqmamrﬁim
é’uﬂfwuﬁﬂqmammiwmafw MIIANTAUAIN N3
IANITAUAIAIAAT

Definition, characteristics of
important production and operation management.
Planning of operating and production control of
goods and services. Production planning and
resource  requirements,

forecasting,  project

management, product design and operation
process, technology related to production and
operations, supply chain management from the
to downstream industries,

upstream quality

management and inventory management

uAo.2
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3564201 N1SIANISLTINAENS 3(3-0-6) gnLin
(Strategic Management) 1873

anuviang Uselend uuiRnuaznguiiendos
luN133AN19TNagNS NTLUIUNITIANISITINAYNS N5
Jinszianmuindounanslunazaieuenalins ns
fmuaidedimd Wusia Wanuneveesdnig n3edled
Tglun1sdnnisilenagns nisimviuanagns nsdinagns
T iRuaznsauaunagns

Definition, benefit, concept and theory of
strategic management, analysis of internal and
external organization environment, formulation of
vision, mission and goal of the organization, tools
used in strategic management, strategy formulation,

strategy implementation and control.

uAo.2
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3541103 ﬂ'ﬁU%W']iNaﬁﬁﬂJ‘ﬁ LhaZ31A1 3(3-0-6) | 3541103 miﬁ'ﬂmiwaﬂﬁmvﬁmzi’]m 3(3-0-6) 78771
(Product and Price Management) Tugafavia UFuuse
LRI URAN S uaznSUTIN AR A U] (Product and Price Management in
NTAATILRNASTIANARNUI NTAIAUARILALINERSU | Digital Era)
U599 287N dHuUTEAUNEANMY N1IHAUIHER U LuAnAgafunan fusiuazuinnssy
Tl n1suinnsnswdnd e wuaAnieafusian | wdafueiddna ussgdud Jasaain daudssan
AUFNNUSVDITIAMASNAAS NI N15UTNIT51AT 115 | HAASUI KASNITUIMISHARANI N19IATIZIID3
MruATIA1 WleuIekaENagnssIAT PIgWARAUIN N1TAMUARILAUINAAS U NITHRIUN
Concept of product and product | naRSalu NMsTRNSATIALAN WAt UTIAN
management: product life cycle analysis, product | KAZAITUTIITINAT ANEURUSVOITIAMAZHANS U
positioning, packaging, labeling, product mix, new | tadefifidninasenisinduidessian nisimuasian
product development, brand management, the uIEJmEJLLazﬂaqméiﬂm
concept of pricing, the relationship between price and Concept of product and digital product
product, price management, pricing, pricing strategies | innovations, packaging, labeling, product mix, and
and policies. product management, product life cycle analysis,
product positioning, new product development,
brand management, the concept of pricing and
price management, the relationship between
price and product, factors influencing price
decisions, pricing, pricing policies and strategies
3541104 woAnssuLUIlnA 3(3-0-6) | 3541104 wgdnssuguslaalugaddia  3(3-0-6) | 183N
(Consumer Behavior) (Consumer Behavior in Digital Era) UFuuss

WUIAAKAEUNUIMAINUEIAYVBINGANTTY
uslaan1siiasegingAnssuguilanuaznszuiunis

a

naulagednSnanaATygiIdinuwadaIndouneuen
HarengAnsuiuilnadadeiidnsnadenisdndulaves

a

Huslaalag@nwdadadenineriudiiyanaladeniedeny

U

Hademedausssuniufsfinuanudeiniinisgdlanisivl
nsisguIiAuARuASnAIN

e

e S Be e
pd)}

Concepts and importance of consumer
behavior, an analysis of consumer behaviors and
decision making of customers, factors influencing
decision making processes of consumers; including a
study of effective factors regarding individualization;
society and culture; as well as a study of need,
motivation, perception, attitude and personality of

consumers.

WUIAALAZ AU IAYVOINGANTTY
AuStangARIva n1sliAsevingAnssuuslnauas
nszurunsiadulate ngnanIuATugNIdInuLay
dwandeuneusniidnadonginssuiuilnailadesd
dviznasonsyuun1INsindulavesiuslnalaefng
felladeiAsrdudyana Jadenedenn Jadenia
Tuusssn swdladenidainen

Concepts and importance of consumer
behavior in digital era, an analysis of consumer behaviors
and decision making process of customers, including
digital tools for analyzing consumer behavior, external
influences consisting of economics, society and the
environment, law, technology, and intemal influences
consisting of personal factors and psychological factors

affecting consumer behavior and consumer decisions

uAo.2
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3541601 wannsAUanasieln 3(3-0-6) | 3541602 wannsAnade v 3(3-0-6) | TIvIlny
(Principles of Modern Retail Business (Principles of Modern Trade) el
Management) AUNUIY ANMUEIAY WasUTLNNVd
Anwranmuindeutazn1susduvesgIinn | mseadelnl anmwindeunaznsulluvesgsnacm
Uanlunmsudiaminissuuuuiegueamsaniiuginam | YanuazAds ngdnssuguslaalugsiaruanuasAds
Yannginssuuslnalugsiadmuinnisusmsgsianiuan | diudszaunisnisnainvesgsnadiadelni n1s
TuAIuNIsUIMITIANITdIunnFIuN1TUINI5TANT | USsgsiaruantudiiunisuimsdnnisdiuniingiu
HAnSuginsidenyiawaznsInguiuuiuanisldlad | msusmisianisudndme n1sidenvinauagnis
afnduazinalulaglugsiadiUdnuazaTesssuves | Inguuuuiuen mildladadinduazimaluladlugsia
AUsEnoUNsAMUEn madeln uaraSusssuvesfusenaunisaadelvy
A study of the environment and Definition, importance, and types of
competition situations in Retail Business Management | modern trade, the environment and competition
as a whole, different forms of Retail Business | of retail and wholesale business, consumer
managing development, retail Business Management | behavior in retail and wholesale business,
at front-store, product management, selecting the | marketing mix of retail business, retail business
locations and organizing the shop and logistics and | management in storefront management, product
technology used in Retail Business Management and | management, selecting the locations and
ethnics of retailers. organizing the shop, logistics and technology used
in modern trade business management and ethics
of modemn traders
3542302 N15AANITYBINNNITINIAUNEG  3(3-0-6) | 3542302 NITIANITVBINNNITIAANUNGY 3(3-0-6) | 5183
(Distribution Channels Management) luaaddiia USuuse

LUIAMUANNITIANITADINIAITIATIAUNY
ANNLINFBUVBIYBINIINITIATINUIY FOTTUAUNAIINI
AINAIA SIUDITEUVEITAUMNALUYIN19NITIATNNUY
lassafgesmslunisdadmiienisinguuuusAnisves
Tnssad19toamnanissasning uleutemsnanaiisinenis
IPNTYDINNITIATINUIEY NAYNTNITIANITYBININIT
IANUNY warNUsHATIUTDS
Distribution ~ Channel

Management, environment of distribution channel,

Concepts  of

marketing intermediaries, including, information
system of distribution channel; distribution channel
of distribution

toward distribution

structure; organization  structure

channels; marketing policies
channel management, selling products; and alliance in

distribution channel management.

(Distribution Channels Management
in Digital Era)

LUIAIINAANITINNITYOINIINITIA
1MUY ANINUINFDUYDITDININITIATINUNY
a01UUAUNANNINITAANATINDITEUUANTAUN ALY
49IN19n159AT1U U Laseas1ereanislunisda
M1 N13IAFULUUDIANTVDIATIATIDIMI9NS
Fasaumine Ylguienisnainfidnenisannistomia
N133AIMUY NBYNSNITIANITTOMNNTINT MUY
Tusyuulggunu
distribution  channel
distribution
institute of marketing intermediaries
(Omni-

system  of

Concepts  of
management,  environment  of
channel,
both online
Channel), information
distribution distribution

structure of distribution both online and offline,

and offline marketing.
including,
channel, channel
organization structure of the distribution channel
structure, marketing policies toward distribution
channel management, strategies for distribution

channels management in digital era

uAo.2
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3542402 M3HDENINNTAMIAUUUYSAING  3(3-0-6) | 3542402 MSERANTINGNSAMALUUYSANMS 3(2-2-5) | 163
(Integrated Marketing Communication) lugafddia UFuuss
LLu’Jﬁmmmﬁ’]ﬁ'iyﬁlmmﬁamiyim’m’li (Integrated Marketing Communication
AszuIunIsdeaIsmInatnnielianmuandounieluuay | in Digital Era)
Aeuen waAnssuduilaangudivung nslawun N3 wuIAnANNdIRYYeINNsADA1TN1IAAN
Usenduius nasduasuniseie nasvielagyana | LUUYININIS nsguIunsdeasnisnataniele
n1sna1ANIeass Litotludszgndldlunig 2nsununis | anmwanden madesizvinginssuiuilan Yadefides
?‘iamimimamL%ﬂysmmiasmﬁﬂszam%mw finsanlunisidende in3esdielunisdeansnisnain
Concepts, importance of integrated | WUUYIAINIT mim\‘1LLmumiﬁamimimam‘iuwﬁ%ﬁa
marketing communication, process of market LLaxmiﬂisqﬂﬁ%ﬁUamﬁu adﬁﬂﬁLLazﬁquﬁnu PR
communication in internal and external environments, FemsUsEUNALN U UERENSININSRAR
target consumers’ behaviors, product advertisement, Concepts, importance of integrated
sales promotions, personal direct sales, application of | marketing communication, process of marketing
direct market for effective integrated marketing | communication under environments, consumers’
communication. behaviors analysis, factors to consider in media
selection, integrated marketing communication
tools, marketing communication planning in digital
era and application to institutions, organizations
and communities  Including methods  for
evaluating marketing communication plans
3542403 msaaadaiom 3(2-2-5) | swivilu

(Content Marketing)

AYUNLE LUIAR AUAIAYVBINITAAN
Faidonm ndesflounznagnnisnaunununisman
Baile nsldnseainidaifonuniauundnedis
afsassaiansidusuiugnAdimng dwsums
a¥1aUszaunsainaniseaiaiia saudanisussdiueg
YRINMINUHUIUNIAaIndaile

Definition, concepts, and importance of
content marketing, tools and content marketing
strategy planning, using content marketing to
develop  creative  concepts  resulting in
engagement with target customers for creating a
good  marketing the

experience, including

evaluation of the content marketing planning

uAo.2
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3542501 N1IAANARINDA 3(2-2-5)
(Digital Marketing)
ANUNNYVBINITARIARINDR UNUIMNULAL
ANUEIAYYBINTIIAINATNDARETINY HUSInALazdsAY
nmsUszgndlufdneaiiioaaiuniinainvesdudiuay
uins lnglddoooulau Insdvmiletio 1iulen 1a3eune
FIY wazn1snaIARIuAIeaiioAun (search engine)
ngAnssuvewUslaaluszuuAinea uaglanianienis
A5amds Fn9auEL N3te Aanuenuuay syl
\nsesilonnanismainvesaunsai/iniesiiofdnoatilown
lyvgymnismanalagiu
Definition of digital marketing. Role and
of digital
and

importance marketing business  to

consumers society, application of digital
technology for marketing promotion of goods and
service via online media, mobile phones, websites,
social media and search engine, consumer behavior
in digital era and business opportunity, including
planning, purchasing, monitoring, reporting and
evaluating of digital marketing tools in order to

solve current marketing difficulties.

3542501 N1SAAINARINA 3(2-2-5)

(Digital Marketing)

AUNUIE AIUFIAYVDINITARIAAINS
nsnszinginsauduilnalunisiaduladeduduin
doAdta druvszaun1snatnfdva wn3esilensdeans
N19INIAAIAKIUTE MR TA g1uteyavesgnALile
N3RaIARITia N13as1eUszaunsaldegnANILYRIMNN
Advia nsadraiiont nnseenuuude n1sUszenaly
A3vfaifieaasiunisnainvesduduaru3nis n1sin
UszAnSnavesniasiienisnainida aSusssudmiu
N139AINAYIA

Definition and important of digital
marketing, analysis of consumer behavior in decision
making to buy products via digital media, digital
marketing mix, communication tools through digital
channels, customer database for digital marketing,
creating a customer experience through digital
channels, content creation, media design, digital
application to promote the marketing of products
and services, measuring the effectiveness of digital

marketing tools, ethics for digital marketing

UFuuse
187397
wazdne
NI
@i
& LYANY)
\WuveAu

3543101 A1UTWITNITAAIN 3(3-0-6)
(Marketing Management)
WUIAAREIRUNISUSISNNSAAIA UNUINTBY

HUSYNINNSRATR WWIARLAUSYYINITRAIA NTEUIUNT

UINITNSARIN STUURAIARAZAILIAZENNIINITAAIN

NTIATIINGANTTUFUTIAA N1IAIMATIULAENEINTOL

AMINABINTG NSINUHUNINSAAIAABITUNE RSt

31A1 N1FINTMUIY NITAUATUNITNAIN

Concepts of marketing management,
roles of marketing management, concept and
philosophy of marketing management and marketing
environment,  consumers’ behavior  analysis,
expectation and forecast of needs, marketing plan;
regarding prices of product and marketing sales

promotion.

3(2-2-5)
(Marketing Management in Digital Era)
wuaRaieafunisuInITnITRaInAva
UNUIMYBIUINITNITAAINARTA N1TIATIERTEUY
AAALATAIIAZDNN1INTAAIN FULBYAGNAILAZNNT
AATILINGANTTURUTLNA TIANITINURUNNITAGA
Aeafundndud 51a1 n1sdasavine n1sduasy
n13Ra1n lagnsitunanWosun1eRItasig q wu
msmannuAIosdioduuLumesiin nsraiany
nadiad wietiediauseulal uarinsdwiidedoiie
U%’UI%LﬁaﬁﬂﬁLﬁﬁiﬂzﬁuﬁUQﬂﬁ?

3543102 N153ANSNISAAIATULARIEA

Concepts of digital marketing management,
the role of digital marketing executives, analysis of
the market system and marketing environment, the
customer database and consumers’ behavior
analytics, marketing plan; regarding product, prices,
place, and marketing promotion by using the other
delivery platforms of digital content, such as search
engine marketing, e-mail marketing, social media
and mobile marketing, to adapt the content to be

suitable for customers

187397
Tyl

uAo.2
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3543402  A1SIANITATIFUA 3(3-0-6) | 3543402 n1sAANIIATIAUAILUEARITE  3(2-2-5) | 1A
(Branding Management) (Brand Management in Digital Era) UFuuse
LLu’Jﬂ’NllaﬂL?\I?J’Qﬁ‘l.lﬂﬂi%?]}ﬂﬂ’]imi’?au%f’] 13 LLu’Jﬂ’J’maﬂLﬁlS’Jﬁ)Uﬂﬂiﬁﬂﬂﬂimiﬂ?ﬂUﬁﬁ
aans1auf auArsAum nssuivesfuslaaifnntu | msafiemsidudinadingidudl n1seenuuy uaz
As1AuA Msafrennuduiusszuinsuilandunsn | Amdnvalvesaudlugaadvia nisuislemaludum
dudn nszurunnsdeansmandud nslfinsesdionts | asrduduudumesidn msiuivesuilaaieafuns
doansnsnanaiiledeansmsndumludsnguidmane duf nsa¥smnuduiusiiiseninaduslanduns
Concepts of Branding Management, making | Aué1 nszutun1sdearsnsidudi nsldiniesiianis
brands and value of brands, customers’ perception in doansnisnataifiodoansnsrdudiveandnsneiuay
brands, building relationship between customers and | usnslugsngutmngluganaa
brands, processes of brand communication, using Concepts of branding management,
communication tools in marketing to transmit goods or | making brands and value of brands, design and
products toward the target groups. image of brand in digital era, increasing the
opportunity to search for brands on the internet,
customers’ perception in brands, building good
relationship  between customers and brands,
processes of brand communication, using marketing
communication tools to communicate the branding
of products and services toward the targets eroups
in digital era
3543403 N15AN1THANLUYNITAAIN 3(2-2-5) | 1AM
HudoRdvia vl

(Digital Marketing Campaign Management)
aeRUsTnaUTiddyvensinnsuauUgnns
deansnisnannddna nssInunngugFuansiidnae
1M59UNUTIINISAeas N13TAnsUseiduna nns
MNIWHUIUUsTa wazni1sUsziiuaudniaves
uAsgyn1sdeansidva nsdnwianuduiusgniuie
nsademsduduugiuvemineinsenieluuay
Aegueniifiey MsUszendlinisdnnisuauiyiiens
doansnisnanadaviadiviunaunuianssuiBsnagnsi
wraNRIuderng 4
Main components for digital campaign
management, classification of valuable audiences,
communication channel planning, measurement,
evaluation, budget planning, and evaluating the
of digital

maintaining customer relationships or branding

success communication  campaigns,
based on available internal and external resources,
application of campaign management for digital
marketing communications for appropriate strategic

activity planning through various media

uAo.2
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3543202 Msianslgaunu wazlaldannd  3(3-0-6)
(Supply Chain and Logistic Management)
nszuIunsAgItesiulsgunIu uazlad

aind n1sdnnisldguniu uazladafind lngnseungy

03AUsENaUL09N13T0T0 AN TngAy n15uaER 13

Futneg Msdaiuduan nMsvudewionsaaeuduAuag

uinsliugnén Tnedeslosnssurunsyndunaudl

sefudumeldniewiotts sudamaiiunualusyuy
lgguniu wazfnwiuuimislunisine anuduius
spwrinandnvesldguyu vianelu uaznieuonasdnis

W @A {InmIngau KanTming vse suAUEn
Process regarding Supply Chain and

Logistic Management including elements of buying

and supplying with materials for manufacturing;

storing goods; delivering goods and services to the
customers by linking all stages together into a chain
or network; including, increasing value of supply
chain, and studying the guidelines to maintain
relationship between members of supply chain;
inside and outside the organizations such as

partners; suppliers distributors or retailers.

gnLaN
5187397

3544104 N15INUNUNITAANA 3(2-2-5)
(Marketing Plan)
ANMUAIAYLAZUNUINYBDINTITIVILN Y

mimmmmﬁﬂwmgﬁﬁmaLLNumimmm ATEUIUNIT

TUNUNVNITAAIN NITNYINTUAITVIY NITILATIEN

a01uN1T0lgIne Msimuadaguszasd nsimvuang

qmémimmm N13AINUAlUTLNTUNITAAIA N1TAIAUA
qudszanas msuilduazniseuny

Importance and roles of marketing
plan, good characteristics of marketing plan,
process of marketing plan, selling prediction,
business situation analysis, setting objectives,
setting marketing strategies, setting marketing
programs and financial budget setting for

management and controlling.

ShiGh
187390
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3544901  FUNUIMNNNITAAA 3(2-2-5) | 3544901 dunuwmnamsaanalugafdna  3(2-2-5) | 518391
(Seminar in Marketing) (Seminar in Marketing in Digital Era) UFuuse
nsthanudaniveineg Alddnwnuas WATIEY wazAnwrUgyninisnisnainlu
nnsdua findnnldlunsiinszaniunisel | gsiaussianng o lne@nwidadesing q Aviiliuszay
widgnn wazdmaulansnmiseainegradissuu Ineduen | Audnsa wavanudumaalunisauiuaunieg
wadlaRieg Wy nstlAne) Aanssudiassdaniunisal | n1snataduianisludszimalve wazfanisves
wagduq wld Tnswdunisinuimfuduin e | dudssmaiidunduiugsialulszmalne wiefinls
wivunsoslumsidutinnisnanniia wnAnwithanuiniediuniseainuidymiviednw
Applying business knowledge from | wazinsieiiiesnisandufanssuniadiunisnaind
different subject areas and searching additional | WnAnwaulaluemARavia
information for analyzing problems and making Analyzing and  studying marketing
decisions in  marketing systematically by using | problems in various types of businesses by studying
different techniques such as case study, role play | various factors for success and failures in operations
and others focusing on team working to get | with marketing, focusing on business in Thailand and
prepared to be good marketer. foreign businesses that operate in Thailand to train
students to apply marketing knowledge to solve
problems or to study and to analyze the marketing
activities based on students’ interest in digital era
3544902 N15IVLNIIAAIN 3(2-2-5) | 3544902 N153IYN1TAAINA 3(2-2-5) | 58N
(Marketing Research) (Marketing Research) UFuuse

AMURUIBUAZUNUINYBINITIVENITAAN
NILUIUNITIIINITNAN UILANVDINITODNRUUNITIVG
ENILHG funouuazimaiianisdendiogne mafmun
WIAFI0E13 MIvaNkUULATale N1TIATIERUAZNS
Tanumnedeya nsaguna tenisirlugnisdnsin
TATINFALAYNINNITAAIN UTONTAANY UION1TINUNY
A1IARN

Definitions and roles of marketing
research, process of marketing research, types of
marketing  research  design, stage  sampling
technique, sample size, design of research tool,
analyzing and defining the meaning of data,
lead

marketing projects or case study or marketing plan.

summarization of the results to special

AINMNIELAEAIINAEIAYVDINITINE
ANTAAIN NTEUIUNITIVENITABIN UTTLANTDINT
20NKUUNITITY Undataya funeuuazimaiianisiden
§ree19 n1stmuATuIAdieg1e n1seenLUULAdele
35y n15lddeRdalun1s3den1snan 1wy Goosle
forms N15IATIEN waznIshUaNaAuvIIeteya N3
FeusenunaniTedudulsslevidseindnniagsia
WAYITIEUTIUVDITINIAEY
Definitions and importance of marketing
research, process of marketing research, types of
marketing research design, data source, stage and
technique sampling, sample size determination,
design of research instrument, using digital media in
marketing research such as Google forms, analyzing
and interpretation of data, writing a research report
research results that benefit the business professional

and ethics of the researcher

uAo.2
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3503104 MU MTUFINA 2 3(2-2-5) | 3503104 AWAUEIMITUTINR 2 3(2-2-5) | ey i

(Chinese for Business 2) (Chinese for Business 2)

Useloa wazduauildlunisdeansiieadu Usglon wagduauildlunisdeansifeady
an1un1salnngg wu nslglvsdns n1seesieain nsly | @aunisalsings) 1wy Mslalnsdwi n1seewiesin nsldy
USMIsaas1sae anun1sellueuies nukandud | USnssaansisay anunsellunuass ukansEuRn
e mMsifiersalsany sulddsunaununluns | wuied madieavalssny suludaunaunulunig
1A39IMNGIN NTANMIE N13NE1I81aT waglitindney) | 1WI9IM9EIAY NSTiNMIe N19na1e1an waglindny
letlonafiniinuglusiudug wuvinweniswe waze | Wdlenailnvinwelufiudug Wuinuznsyn wazeu
unaaiifvunety wardanududeuday ndeuii | unenuiidvunentu uaiianududeudu niews
AnurTausssn Useind sssuionufUR wazanudl | AnviTausssy Useind sssudonufon uazaniui
1Ay 093U 11 T9ANNMLoULAZAIINANTENIN | 1A V09U 191 1aANINLoULAZAIINAIITEUIN
Smusssuvewns 2 17 Weluusslevddeluluouan | Sausssuvesis 2 1i ieluuslenidelulueuan

Sentences and idioms for communication Sentences and idioms for communication
in different situations such as using the telephone, | in different situations such as using the telephone,
room reservation, using bus services, international | room reservation, using public bus services,
exhibitions, factory visits, business negotiation | international exhibitions, factory visits, business
conversation, greetings, farewells and Students will | negotiation conversation, greetings, farewells and
have the opportunity to practice other skills such as | students will have the opportunity to practice other
reading longer and more complex articles. Also, | skills such as reading longer and more complex
students will study Chinese culture and traditions, | articles, studying Chinese culture and traditions,
manners, and the importance of places in China. | manners, and the importance of places in China,
Students will study both the similarities and | learing the similarities and differences of culture
differences between China and another nation for | between China and other nations for future benefits
future benefit.

3524301 msUnyTien1sdanis 3(3-0-6) RIGh

(Managerial Accounting) 87390

AnwAsafunisimuiuaziinszvidoya
st et lUlflunssusunisnun wazng
dnduls InedAnwudeafunsdadsuusm wagmstyd
AunuRuLls N153ATIERANNdNRUSTEnINeUTuIw
funu Ysunumls nsliesgidununi® wazdednin
Y047y an19 ) N1TTANIIUUTZUIU SULAAINIT
WABULUAMNINTRULAZIUN ST UARUAR

A study of Accounting development and
analysis for planning, controlling and making
decision by studying Full Costing or Absorption
Costing and Variable Costing or Direct Costing, an
analysis of relationship between Costing and Profits,

analysis of costs, taxes and limitations of data,

uAo.2
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making statement of changes in financial position

and statement of cash flows.

3532202 N13N1HIINTIIND 3(3-0-6)
(Business Taxation)
Anwiulouien1¥e1ns naninuilunig
Jaufiu wagseaziBealunsufifinetunsnidens
NPIUATINING ATTNAN LATAANINT AIUINATY
MsBuluuTenskarMadenmnagsia magrssaide
wineudmiiluideniseinsudazuszian Jaym
a9 TudosnBeinsgsia
To study the practice of the evaluation
method and various revenue codes and relevant tax
collection, personal income tax, corporate income
added tax,

withholding tax, customs tax, excise tax, stamp duty

tax, value specific  business  tax,

and other.

hiGh
5187397

3541102 YARNANWEMIUUANITAATN 3(3-0-6)
(Personality for Marketer)
MdNMSLANIDBNTIINZaLT e 8nsaal

damn n13NA N1sUNAUR NITHARBVINYNTY 115157

9394 N159IUAIWINTY NTATINYBEFNRUSNITRRIN

nazUSulgnuesliiugignu Afanudnaiisassd

ff3enansemuarassevssafivngandniunindy

UNN1INAIN

Principles of marketer expression: public and

presentation, negotiation, interpreting body

language, human relations, development of
leadership and creativity characteristics, adjusting
communication to suit audience, etiquette and

ethic for marketers.

3541102 YARNAWEIMIULNNITAAN 3(3-0-6)
TuAnasswil 21

(Personality for Marketer in the 21st
Century)

wdnMIKERsEenTiwINYaLITInNe 913ue]
daAn N1IYA N1sUIANR N1THARBVTNYUTY 11519397
FDTBI NMIBIUNWINGY NTAFUYLEAUTUSNI TR
wazUiuUssnuedliiuiin fanu AslnruAnadreassd
fifsessmuarasseuTsuiivangaudnsunisidu
nmsnainlugARIva

Principles of marketer expression, public
and presentation, negotiation, interpreting body
language, human relations, development of
leadership and creativity characteristics, adjusting
communication to suit audience, etiquette and

ethic for marketers in digital era

UFuuss
F1LIVIAE
§18970
Wy UaAy
& =l
unduLaen

uAo.2
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3541502 widivedidnnsetindilosdu 3(2-2-5)

Introduction to E-Commerce

AnvinnudiAguazAuA1v89gINAIAINA
Uszinnuarlunaremdlvddidnvsedind Hugiumig

o

a

waluladfaduayunmsdidunsmeanduddidnvseling
waznN13sNYIANUAAAY STUUNTTITERY AaANIalYe
Sidnnselind msuimsdiannsednd Sgunadidnmseling
nnueiiiertestuniduddidnnselind sauis
nsfAnwudugddnvselind

A study of the importance and value of
digital business, types and models of e-commerce,
technology foundations supporting the operation of E-
Commerce and security, payment system, E-
Marketplace, E-Services, E-Government, E-Commerce;
laws related to E-Commerce including case studies in

E-Commerce

eyl

3542106 m‘ma’mLﬁaqmamnﬁmmivia\‘uﬁEn 3(3-0-6)
(Marketing for Tourism Industry)
AMUNUILAZAIUAIAYVDINITAAIANTT

vieafien ngAnssutnrieadion nsudsdrunain n1s

muuaraIat e waznIsmuuaRLilsEn STy
qmmﬁﬂﬁm/iaaL17'ima’auﬂszawNmimmmmi‘viauﬁm

NNTAATIZAANIUNTULAYANTNLINRDUNIINITHUITY

ATTINNY LLazmiﬁ’mwﬂﬂaEp/]ﬁ‘mﬁmimmmﬁa

Qmammmmwﬁmﬁ&n

Definitions and importance of marketing for tourism

industry, tourists’ behaviors, marketing shares,

setting target markets and positioning products in
marketing for tourism industry, marketing mix for
tourism  industry, analyzing  situations and
environments of market competition, planning and

setting marketing strategies for tourism industry.

3542106 miﬂa'mLﬁaqmmwniiumiﬁamﬁm 3(3-0-6)
(Marketing for Tourism Industry)
AMUNNIBULAZAIUAIAYVDINITAAIANIT

vieadien ngAnssudnrieadion nsudsdrunain n1s

muuaeatat g wazn1smruamwiLsEn Ty
qmammim/iaqLﬁaadauﬂssammamimammsw’auﬁm

ANTAATIZAFDIUNTAULAZANINILIAADUNIINITUUITY

AN Y LLazmiﬁmumﬂaqmﬁwwmimmmﬁa

qmammsmmiviauﬁm

Definitions and importance of tourism
marketing, tourists’ behaviors, marketing shares,
setting target markets and positioning products in
tourism industry, marketing mix for tourism industry,
analyzing situations and environments of market
competition, planning and

setting  marketing

strategies for tourism industry

1839 AN

uAo.2
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3542107 nsaandmIudUsznauns 3(3-0-6)
(Entrepreneurial Marketing)
ANUAAYVRINITAAINEMTURUTENBUNTS

NAYNSNITAAIARAZNITINNUNUNITAAIA d19TU

HUTENOUNTT N1TIATIERANINUIARBUNNITAAN

aglunaznieuen weAnssuguslaanisuusdiunain

nsnaIadInung AIAMUARILUISNARA Y LaznIT

AruAdILUIZaNN1NITRAR tALA NARAw9l 1A

FOWNNIAAIN WagnIauaSINIIIaN Wionsutedy

Tumanm

Importance of marketing for entrepreneur,
marketing

strategies and marketing planning for

entrepreneurs, analysis of internal and external

marketing environment, consumer behavior,
segmentation, target marketing, product positioning
and marketing mix of product, price, place and

promotion for competition in the market

eyl

3542305 N1SUIVISASUNE 3(3-0-6)
(Sales Management)
‘1.J‘1/|‘U’1‘1/|ﬂ’J’]iJﬁ’]ﬁig‘U@ﬂﬁ’]iU%%?iﬂ’ﬁ‘mEJ

ﬂ’]iﬁﬂgﬂLLUU@ﬂﬁﬂiﬂ’]Eﬂﬂﬂ N1599NLUULAZNITUSUS

wihenue yaaaludiuiisafunisuie nsaauau

LLa%ﬂ’]iﬂﬂI‘ﬂWﬁﬂﬁ’]u‘mU ﬂ’lS’J’NLLNULﬁEJ’JﬁUﬂ’ﬁGUWEJ N9

WYINTAUNITVIEY NITAIAUALAIAILAZIUUTZUIUNITVIY

91UNVNNTTUIEY NITUTLLUNAITUNTNUUE iﬁiﬂ/lzﬂ

Anvimadanisvieinudedinea

Roles and importance of sales
management; sales organization management and
administration of sales division; sales personnel
control and motivation of sales representatives;
sales planning; sales forecast; quota limitation and
budget allocation for expanding sales market,
evaluation of sales representatives and a study of

sales techniques through digital medias.

hiGh
187390

uAo.2
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3542312 N15IANTRNANEUNUS 3(3-0-6) | 3542312  msiamsgnAdunuslugafdvia 3(3-0-6) | 51831
(Customer Relationship Management) (Customer Relationship Management UFuuss
AMNTNNY WUIAINNAR 299TANUENNUS | in Digital Era)
fugndn UssiiiuiiAeadeafunisdnnisanudusiusiy LA RUFIUTEINSUIITNANd LS
andn wu nsiugiudeyagndi n1ssnwignannn | Iaunsvesszuuuinisgnmduius nagnsnisdnnis
FIANITNUHUNTIANTANUFURUSTUGNAT N33R | gnAnduiug nannsusmsgnaduiusaiemalulad
Usgdnsnmven1sianisauduiusiugnei wag | Adva WivuiedidgvesnisusnisgnAiduius
nsfnwiaiesiefitiglunsdnniseanuduiusiugndn | ssduszneundnueanisuImsgnanduius suuuunns
TugaAInea afeanuduiusiugnal n13dnn1sgiuteyagndn n1s
Definitions, concepts, cycle and ‘ﬁmmiswmsﬁmmiqﬂﬁﬁuﬁuéﬁﬁﬂizaw%mw a3y
customer relations, management of customer- ﬁﬁﬂﬁﬁmm’mﬁﬂL%ﬁ]ﬁummiﬁmiqﬂﬁ’lﬁuﬁuﬁm&’Jmﬂﬁff
facing matters; such as customer database system; ?JEJWV?LL’J‘ﬂumﬁLﬂi?zﬁ‘ﬁ'@;ﬂaﬁhd 9
customer retention; including customer relationship Basic concept of customer relationship
management planning, effectiveness measurement | management, evolution of the customer service
of customer relationship management and a study | system, the strategy of customer relationship
of assisting tools for customer relationship | management, principles of customer relationship
management in digital age. management with digital technology, key target of
customer relationship management, main elements of
customer relationship management, model of building
relationships  with  customers, customer database
management, development an efficient customer
relationship management system, factors influencing
the success of customer relationship management by
using software to analyze various data
3542607 MWANSIINIAMUANUULYTINNS  3(3-0-6) gnLan
(Integrated Retail Business Management) 187390

mﬁLﬂi’]zﬁaquiﬁﬁ]LLazmanzﬂaumiLﬁa
AMRUAULEUIENITINILRUAITANTUIULAZNT
UIM353AAAUEN0E19YTUNIINITIATIENNBBURA
wewasn1suImsgsiamuantudusisgunsuins
N139ANTAIUNENIIUNITUTITINNTEIUNARAUNNTT
duasunisnaranisdenyiuaiinanisdaguuuuiiud
wazn1sudmsladafndiieliidnlaninsavesnisdnng
gsfafmuanmeldnmsudsdunazmsnaaiiudsuutas
Analyzing business situations and business
profits  for policy making, planning for business
management and integrated retail business management,
analyzing weaknesses and strengths in various aspects of
retail business such as front-store management, product
management, sales promotion, selection of location,
design of store and Logistics management to understand
the general concept of retail business management

under competitive situations and marketing changes.

uAo.2
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3542502 MANNYUUIBUATIILTITH 3(3-0-6)
duugsnanavia
(Codes of Business Law and Ethic for
Digital Business)
wdnngminefiiieatestunisdiiugina

o o

fdvia mevihgsnssudidnnsedind ndnngraneiifeidos
Aumalulagansauwme wannguunensngaunistygn
91YYINTIN ABURILADS N155IVTIULALLAY
weunangIuiiisatos nmsdnnisansadsa a3ussan
wag 35581UTITMAIMTULUTENOUNISATaLaY
UfTRMUAUATTE TeludsemalneuazataUszing
nstesRuldnguane nsdifnwinanguuneuazasesssy
Aavia

Legal principles relating to digital
business operations, electronic transaction, legal
principles relating to information technology,
principles of intellectual property law, computer
crime, gathering and collecting relevant evidence,
digital rights management, ethics and codes of
conduct for digital entrepreneurs and digital workers
both in Thailand and foreign, law enforcement, legal

and ethical digital case studies

e lud

3542503 nsaieaTsAaelawnUudeRva 3(2-2-5)
(Creative Digital Innovation)
AnwunuImnisinnuassassduudeniva

dieldlunisinsunudeddvasiududolavmi wuu

HANNATUD U L'%Suifﬁﬂwﬁﬁ%LfJuLﬁamamImwmwﬁ

ahuassAuudenivia BouunumannuAnaiiassaiily

Tunsudnnulavanuudendva tinaluladfisessun

THuieduduviwesaudgddna uazussyndld

i3esdielunisadisassdnuiunsiinuassiadiifiedie

N1IRAINFIA
Studying the role of creative work on

digital media for the use in planning digital media in

conjunction with diverse advertising media, learning
the skills necessary to produce creative advertising
on digital media; learning the role of creativity in the
production of digital advertising, applying supported
technologies as part of a digital campaign and
applied tools to create graphics and multimedia for

digital marketing

sne3v v
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3542701 UIANTIUUALNTAIN 3(3-0-6)
yaAunAnAnsiguvy
(Innovation and Creating value-added
community products)
msafrayariislagliuinnssunazanude
45198534 MINBNLNUBINWNMIAAIN NTTEUTNIUNL
fhnsaandiuszaunudnse elinsevianvnves
ANAN5AINT oAU UNAIUBIULUUNITAAA
aUsEMEAUARETsEsSAldlUIULUUNSHATA
added

innovation and creativity, changing the marketing

Creating value by using
perspective, learning through successful marketers
to analyze the reasons for the success or failure of
the marketing model, initiating creativity into the

marketing model

e lud

3543103 NAYNSNITNAIN 3(3-0-6)
(Marketing Strategy)
LmemﬁﬂLﬁ'mﬁUﬂaqwﬁmimam ng

AnsgraninuIndoungluazaieuen nagnssEau

U3 nagnsnismaiaieateauliiuisulunis

WUTUN19GIR NagNSIRTTINRENTUN N1TYTUINIST

wihilunmsnaiauagnthiiduuesysna

Concepts of marketing strategy, internal
and external environment analysis, hierarchy of
company, marketing strategies for competitive
advantages in business, lifetime cycle of products,
integration of duties in marketing and other business

matters.

3543103 NAYNSNITAAIAAINA 3(2-2-5)
(Digital Marketing Strategy)
nagnsidanuddydoaudiiavesging

ATA N1TIATILNAUATNITHAILINAENSNITNAINATTS

winngauluaniunisalang 9 NMsAn¥INTEUIUNITIUNNT

AMuAnagnsnIsnaInidva n1sussendlinagns

N139a1AtUgINaT miﬁwLﬁuﬂaqwé“lumwﬁﬁ’ﬁimﬁga

msasdeukazlszdunalasldnsdiinvnduaiede

Tumsusziliunnuiuazimadaiiervunnagnénisman

Advialaegruunuizan nelAnana3esTsuNIIVITN

N13MAA
Important  strategies  toward  digital

business success, analysis and development of

suitable digital
situations, studying the process of determining
digital

strategies in real business, implementation practical

marketing strategies in various

marketing strategies, applying marketing

strategies, including examination and evaluation by
using case studies as a tool to assess knowledge
and techniques in order to determine digital

marketing  strategies appropriately under the

professional ethics of the marketing

5187397
UFuuss

uAo.2
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3543104 N1SAAIAUING 3(3-0-6)

(Service Marketing)

AUNUNY LAZAIUEIAYUBINITNAINUINIT
USZANVDINITAAIAUING duUsEaunIsnaInuInig
BAUATIERANIUNITAL LAZENINUINRONVDINITAAN
USNIT NITINUNU BAEAINUANAENSNITNAIAUINIT
AMAINAITIAUTNIT AakUUkagIsNITUsTuANAIN
A9 U3N19%38 SERVQUAL n153tA31zsdgynanig
MIRa1Au3Ng Wermuawwvawile

Definitions and importance of marketing
management of service marketing, service marketing
mix, analysis of situations and environment of
service marketing; and making strategic service
marketing for quality, model service and methods
to evaluate quality of service or SERVQUAL, and an
analysis of problems in service marketing to find for
the solutions.

3(3-0-6)

(Service Marketing in Digital Era)

ANUMINEUALAUEIAYYDINITAAIAUINIT
UTZLANTBINITARIAUINIT WIRATIUAITUIANST du
U32aun15naIAuINIg NsIATIERaIUNITalueE
ANNLINFOUVBINITHAIAUINT NTINUKLLALAIVIUA
nagnsn1snaInuInstugAfava AunINNISluINIg
Aauwuukagisnisussliununinnistivinisvie
SERVQUAL ms3iasngsidayminianisnainuinisiite
AVUALLINIALY

3543104 MsAA1IAUINIslugARIYIA

Definitions and importance of marketing
management of service marketing, types of service
marketing, service innovation, service marketing
mix, analysis of situations and environment of
service marketing, planning and determine service
marketing strategies in digital era, service quality,
model and methods to evaluate quality of service
or SERVQUAL, and an analysis of problems in

service marketing to gain the solutions

5187397
UFuuss

3(3-0-6)

(Marketing for Social and Environment)

LLmﬁmLLazU%’ﬂuzy’]msmmmﬁguﬁumimam
fodIALLasAILINGaN NANTENUTBIAINTTUN
nsnandiddodinuuazdwindon n1sian1snaind
milsfidinunarAuindondanunsaneuauasnuia
welatnsduduanuazguilon mstmunnagns was
FarhununIsRanL o IALLaTAIWINGDY T5TIUTT
Yo3tnN1TRaIn N1ATIzRdgnn wazuuanielunig
uAteymannsaldnw

3543107 N15AANALNDEIANLASRILINADY

Concepts and philosophy of Marketing
for Social and Environment; Effects of marketing
activities on societies and environment, Marketing
that

environment to provide

and
both

manufactures and consumers, setting marketing

management realized on  social

satisfactory  for

strategies and plans for society and environments;
business ethnics for marketers; an analysis of

problems and solutions through case study.

3(3-0-6)
(Marketing for Social and Environment)

WrAAkarUTIINISAaTRLilodeANuaY
AInd0N NANTENUTBIRINTIUNINITIARTIRRed Ay
LavAindeu n1sTanisnaaiiAndledsdenuuay
dwnndeudannsonevaussnnuitanalaraniedu
AnAnuazuslaa n1smvuanagns wasdninukunIg
panLfiedIANuarAIndeN 95581UTTAVRTNNS
Aan N5ATIzRtyn tazuuanislunisundamiain
nSAANY

3543107 N15AANALNDHIANLAZEILINADN

Concepts and philosophy of marketing
for social and environment, effects of marketing
activities on societies and environment, marketing
management concerning social and environment to
provide satisfactory for both manufactures and
consumers, setting marketing strategies and plans
for marketing for social and environment, ethnics for
marketers, an analysis of problems and solutions

through case study

1839 AY

uAo.2
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3543109 A599NLUVUIANTIANINITAAIN 3(2-2-5)
(Marketing Innovation Design)
nagnsuarnszuIunIsLilewmu1ITnns

widyviuasRauindasud naenaunisu3nisi

afuassAiomsifiugad nszuIuMIsoNLUUYIANTTY

AanuuiislunisadvassAuinnssunisnisnain lauwn

nsianulaguilnauazaain Aaudeymy W

AUAN WAUIFULUY LazN1TVAdeU

for the

product

Strategies and  processes

development  of  solutions  and
development, as well as creative services for added
value, innovative design process, co-creation in
marketing innovation include consumer and market
understanding, interpreting problems, developing

ideas, developing prototypes, and testing

e lud

3543109 N1SAAIAUIANTIY 3(3-0-6)
(Innovation Marketing)
LUIAARANNITAIINAIAY LAZITNITUN

winnssuludszendldlunisinawaunisnain N

nAnSneTval nsruIumssensuuTanssuiteiduuuinig

lun1sAndulanian1snainveduinis ECRILINIES
manaluladfidwienisadsanuldiuseunsutadunes
29ANT

Concepts, principles, importance and

to apply

planning, developing new products, acceptance

processes innovation for marketing

process of innovation to be marketing guidelines the
executives’ decision making, changing technology
resulting  on  the

advantage  organizations’

competitions.

3543112 NNSE51985IAUIANTTY 3(2-2-5)
N9N15AAA

(Creative Marketing Innovation)

WUIARA MANNTT AUEIAY LazdFnasun
winnssuluuszendldlunisinawnunisnain n1simw
anSueilnl nszuIunstensuuTnssuiadunuamng
lun1sandulaniensnainueduinis AsiasuLas
mamaluladfidsrenisadennuléiisunisudstuves
09Ans Aniineznisldiedosiiolunisinaudnsaves
nAnSuauazndnsuauianssuiivsraunudnioly
Aan

Concepts,
apply
planning, developing new products, acceptance

principles, importance and

processes to innovation for marketing
process of innovation to be marketing guidelines the
executives’ decision making, changing technology
resulting on a competitive advantage for the
organization, practice of  use measuring tools
success product and innovative products that are

successful in the market

sne3v 1ty

uAo.2
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3543110 NAYNSN1IAGINDUTEY 3(3-0-6)
(ASEAN Marketing Strategy)
AUAIAYVOIUTEYIANLATEFAID T

NaNTENUVBI TV IALLATYERIR T UTiTRegAalNY

WATIERAN1ITRIAGRUNIINITAAINIUNGUU TN

UTHU NITINUNUNAYNENITAAINTENTNUTENA N3

Uszendldnagnsnisniseainlunguusemeedou

UsENaumenagnsamuNanine 5101 N153nAnUIeuae

nsdaaiunisnatn TnogatuligEoulduonduduis

MINIRAIRKAZNSTElaNagiATugive ey

The importance of ASEAN, impacts of

ASEAN on Thai Economics, an analysis of ASEAN

marketing international

environment, planning

marketing strategies, applying ASEAN Marketing
Strategy including strategies for products; prices;
sales and market promotion by focusing on
providing the students capability of getting through
market strategies and increasing opportunities in

ASEAN markets.

gnLaN
5187397

3543401 A1SAAIALTINANTITH 3(3-0-6)
(Event Marketing)

AMUNNNY FNWULVDINITHANALTINANTITY
g‘dLL‘UUms%msmwamsi’mﬁﬁmimmmmm 195
UsziluNafanNgsy N1TIATIEYIAINABINITYBIGNAN
nszUINNIsANassasIAfionouauemunen1ang
Aann WnsgIuAiAeItunsinfenssy nsdnfanssy
fmulnglddomuuuinie Below the Line

Definitions and characteristics of Event
Marketing; types of communication through Event
Marketing;  Evaluation of activities, analyzing
customers’ needs, creativity process to respond the
holding

special events with tools based on Below the Line

marketing targets, standard of Events,

concept.

3543401 msaaadienanssulugafdvia  3(2-2-5)

(Event Marketing in Digital Era)

AINNUTY LATANHUEVBINITAAIALTY
AanTsu E‘ULLUUﬂ’]igaﬂ?iﬂ’ﬁmaﬂﬂB»i']‘uﬁ‘ﬂﬂﬁillﬂ’ﬁ(ﬂa’m
MsAATEinNuieINNTURIgNAN IAsTILTIABIRUNS
AAINTIU N15IBHUNITANTUNITIUTIARINTTUN
n1seataiiensuausndivuienianisaaia n1s
Uszillunafanssy kazn1sEnUuRlassnunsnainia
Aanssulugandva

Definitions and characteristics of event
marketing, types of communication through event
marketing, analyzing customers’ needs, standards
relating to the organization of events, operation
planning of events marketing campaign in response
to marketing targets, events evaluation and practice

in the event marketing project in digital era

187390
USuuse

uAo.2
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3543501 msUszendldlusunsuddagy 3(2-2-5)
\ien3nan
(Software Package Applications for Marketing)
msvhuvedusunsudsagy wu lusunsy
dsaguusziannisdanisgrudeyaidainuduius
Wsunsudniaguusziannisnanisiianu Wswnsu
dsaguusziannisdnauedeya WWsunsudnsagy
Uszavmsdanisionans Tusunsudnsaguussianilalu
nsdeans nsihldsunsudnfeguainléfuszuunu
n19n13natnsandanisinldlusunsudniagunis
N139819 WU LsinsugnAduius lUswnsuni1sdnnng
ARIAUAT TUSKNIUVIBUENFIY T0LUIHNTUIUUINIT
Functions of Software Package Applications
for Marketing, such as, Software Package Applications
for relationship database management, table software
package, software package for data presentation,
software package for communication, application of
software program for marketing system, such as,
software packages for customer-care service,
warehouse management, Post stock or customer

service.

gnLaN
5187397

3543502 nsa3neiuAesulall 3(2-2-5)
(Online Store Building)
wdnAsuazuuaAnAeatun1sasieiudn

paulall nsadiudeoulalsieunasosudaouiss

lunaindagdu n1sdanisnidinasnastiueesdiuan
gaulat MITnnUsmIInmyFu nsdendeduduazns

&eGodud msdanisidede mstiauedudiliinaule

waznszumsinaulatovesgnédmiviudeoula

msvhnsrameaulatifieisnsing 4 nsiiudusunie

Tomalunsfusedniesuladluiviumdeya
Principles and concepts about creating an

online store; creating an online store with an E-

commerce platforms in the current market, managing

both the front-end and back-end of the online store;
product classification, shopping and ordering, order
management, product presentation to attract and to
drive customer purchase decisions for online stores,
online marketing by various methods, increasing
rankings or opportunities for finding online stores on

information search website

snedvlud

uAo.2
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3543604 MSIAKEASAUAILAZNITANLAIZTIY 3(3-0-6)

(Merchandising Display and Store
Decorations)

NANTUNITTALAAIFUAILAZAITANLASAUAT
Awandeuianelusaznisueniidmaseduilaaiaded
fnason1sdauanduiuarmsnnusasiui Uk des
LLa%ﬂ'l‘WLﬁaﬂ’ﬁ@]aUﬁuaWiaWﬂaﬂiiﬂJﬂﬂi%}aauﬁ’lﬂJaﬂ
anfsaufemsliiuilunisdouans

Principles of goods exhibition and

decoration of products and internal and external
environment affecting the customer’s decision
making, effective factors influencing goods
exhibition and internal-external  environment
decoration, including lights, sounds and images to
respond the customers’ decision making behaviors
of purchasing products, including, utilizing the area
the worthiest for goods exhibitions, and possible
tendency of goods exhibition and store decoration

in the future.

gnLaN
5187397

3543606 wialulaBasaumnaiie 3(2-2-5)
N153AN1533NAAUEAN

(Information System for Retail Management)

nsumalulagansaunauldaivayunis
Umsdnnisliivseansnm msléssuuasaumeadiio
N15U3M353AIUAIUNITIUNUNTANTUY Waz1s
AIUANRaDAIUNITITBYAN1SVIBNlEITenan uay
woAnssuvesgnAnitonisindulalugsiadudilals
Usslomiduananiigauazuunltuveansdnuansdud
HAZNITANLAITIUATIUOUAR

Adopting information technology for
effective retail management, using information
technology for business administration planning and
controlling including the use of sales information to
do the research on marketing and behavior of

customers for decision making in doing business.

gNLan
187390

uAo.2
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3543701 wialulagflanawaznisnain 3(2-2-5)
dmiugsnaladannd

(Digital Technology and Marketing for
Logistics Business)

WUIAR UNUM wazAuEAyUenAlulad

aa o o

Advia Nsmatndmiugsnaladadind seuunisliuinig
wih$uuazndasmesulal mslduwenndinduniossuu
Aeatunisfianiududn wmaluladadvalunisuinis
Samsladafnduazdnmansion Msdngedufuarusms
NITANITAUAIAIARILAYASIAUAT NITVUAILAZNNT
NIEUAUAT LAZNITVUAIEUAITZNINUTELNA
Concepts, roles and importance of
digital technology, marketing for logistics business,
online storefront and backside service system, using
applications or systems regarding goods tracking,
digital technology in logistics and supply chain
management, procurement of goods and services,
inventory and warehouse management, transport

and distribution and international shipping

snedv v

3544102 N1IINBAUKAZNITIATIEH 3(2-2-5)
mmmmﬁaﬁqiﬁaﬁgemq

(Planning and Marketing Analytics for
Elderly Business)

g wifn nsruunsuazedosdelunns
UImsmseanlaggaduimuninueiazyssaunisally
nsdasinununismaiaiegsfaggeeny saufanng
JinseRannuindeudifidedanssuniinisaaia
Tnsiannzegrsbmginssuguilnavesgeony msudsdu
wagtladudu 4 nsimuanagnsnisiauidiulszay
N19N159819 50T WININTURURALLNULAEAIS
AIUANNITARTUUIINITREIRN Aeldanusulinyay
sogegludiny

Theory, concepts, processes, and tools in
marketing management, focusing on developing skills
and experience in creating marketing plans for the
elderly  business, including analysis of the
environment on marketing activities, especially
consumer behavior of elderly, competition and other
factors, determination strategy of marketing mix
development, including guidelines for implementing
plans and controlling marketing operations under

ethical and social responsibility principles

e luyd

uAo.2
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3544103 M5AAINTZAINSUTTINA 3(3-0-6) | 3544103 M3AAINTZUINNUTTINA 3(3-0-6) | Uiuuy
(International Marketing) (International Marketing) IV
ATAATIZRANTNLIAADUAITAAINTEWIN ATAATIZRANINUIAADNNAITAAINTEUIN | 618970
Uszine dnvaiziiunnseazuuliulunainiissuna | Ussna dnvasiuaniuazuualiilunanasicszma | iomiedu
ﬂaq‘mé ﬂ’ﬁ’J’NLLNuLLa%ﬂ’]iﬂ’JUﬂiJ%Nﬂ']iG]ﬁ’]ﬂiS‘M’jN ﬂaEJVIﬁ‘ﬂ’ﬁ’J'NLLNULLa%ﬂ?iﬂ’JUﬂll‘V]Nﬂ']ifﬂﬁ’]ﬂiSﬁ’jN mﬁ‘]mﬁaﬂ
Jsgine Naﬂi%%‘uﬁllﬁﬂ’ﬂ’]ﬂﬂ’muLLG]ﬂG]I’N‘UENZ%JQﬂZJ UJsgIne Naﬂ'ﬁ%Vl‘U‘ﬁlLﬁﬂﬁ]?ﬂﬂ’l’]uLLGlﬂﬁi’NﬂJaﬂﬁﬂﬂm
Tusssy Twgna waznisiles Jymuwavavassaluy | Tausssy wisughawasnislles Jyniuazevassaly
N1TRAINTENINNUIE LN A ﬂgwmwwmsﬁwaa ﬂﬂima’]ﬂi%‘ﬁ’jﬂﬂﬂiﬂlfﬂﬂﬂ{]V?J’]EJ%’Nﬂ’]iﬁ’]‘Ua\‘i
AsUszna esnsifedesiunsnainsewinelsema | dnsUsema esdnsiiiindesiunisnannseninalsewne
LLazmiimﬂa;uUizwmLﬁamamﬂwﬂmamsmmm WaEN1SAINTINIBNI19gINATENINUTEINA i
Analyzing international environment in | HaUszlevUn1INITAAIA
marketing; different characters and tendency of | Analyzing international environment in marketing,
international markets, strategic plans and control in | different characters and tendency of international
international ~ marketing  resulted from  the | markets, strategic plans and control in international
differences between societies; cultures economics | marketing resulted from the differences between
and politics problems; and obstacles in international | societies, cultures economics and politics problems,
marketing, international trade laws and international | and obstacles in international marketing, international
business cooperation for marketing advantages. trade laws, organizations related to international
marketing and international business cooperation for
marketing advantages
3544501 nslElUsunIudTagY 3(2-2-5) | sedwinl

Tunmsaedulediienisaaia@dsa

(Build a Website Using Computer
Application for Digital Marketing)

MﬁﬂﬂWiLLagLLU’Jﬁ(ﬂLﬁIEJ’JﬁJUﬂ’]i@@ﬂLLUULLaZ
asreiuleddnsagy Tnssasenisvhauresivlesiuag
nsideulestoya nisldlusunsudnsagunielusunsy
CMS (Content Management System) Tun1sa 314
Fulediilenisnannddvia Boudismsinliivledda
FUAUUUNUILINVBY Search Engine N1SLaonLAY
TNUHUAIAUNT N5TEUAIIYMT N1981UTBYadadA
WaENTIATIEINITHYsTULARIARITIakAN TN TRYA
TUuSuUsamamu

Principles and concepts of designing and
building a readymade website, structure of the
website and linking information, using software
packages or CMS (Content Management System)
programs to create websites for digital marketing,
learning how to get website ranked on first page of
the search engine; selection and planning of word
search,  copywriting, reading  statistics and
competitive analysis on the digital market, and the

use of information to improve work plan

uAo.2
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3503802 N1siMsBNRNUsTAUNSAIIVITNANS  1(90) | 3544801 n1simsenEnUszaunsalivITn 1(90) 18390
U555 NINISAAIAAING UFuuse

(Preparation for Professional
Experience in Business Administration)
N13UTEeNANANNITHAL NGB N19NIT
UIMsgIin msAnwnunlinanmnisivdsunvasly
Miegaunegsng laensldnsdlfinwn w3e anunisel
$1a0e MswdsuAunSouAsafutnvenisldnie
nsldreufinnes nisldnalulad nisawIyAdnaIw
wazmsusududntuanimuandenaunsavhanduiila
pgliuszansan nsEsuassassenusTaludnan
WiowSeueunSeuneuseninUsyaunsaivdn
Applying Business Administrative principles
and theory, studying tendency of changes in business
organizations using case studies or role plays, language
skill preparation, computer skills, the use of technology
for improving self-personalities and adapting into
environment, ability to work in team with effectively,
fostering professional ethnics in order to get well
Professional Business

prepared  for Experience in

Administration.

(Preparation for Professional
Experience in Digital Marketing)

NANNIT LUIAA NTEUIUNITANTIATBURN
Andwneniseaadavia anuiiuglunsufcinuly
A01UUTENBUNIT NITHAILIAULBIAIUNINTFIUIYITN
uarsnanwalretEIIIVINTAAINRAIYE Wkn Wwalulad
mMsdeas AuRnaSeETIA LAZANTITUITETITN T
msfauinvgiisndudenisiau lagimsuuuunis
FaRanssuiiawIsuanundouveain@nvineusenin
Usgaunsalivnan

Principles, concepts, preparation

digital
in the

according to

process for professional experience in

marketing, basic knowledge in working

workplace, self-development
professional standards and identities of the digital
marketing program, including technology,
communication, creativity, and ethics, including the
development of skills necessary for work through
the activity arrangement to prepare students before

practicing professional experience

uAo.2
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3504802 NMSHNUSZAUNSAIINTNNTUIINTSIND 5(450)
(Field Experience in Business

Administration)

JalidnAnuladnuszaunisallndnaiunig
uinsgsnalumiienusyuia $33amia v3e5sne
wonwu meldinsmuauguavesensdivinwm lagih
Arwdiavnamangufiuazniaufoadldannsinuly
Tdanunsaiae dealviinsuguimaifeatusoazidon
goansinUszaunisaiuazdnlifinistaduimeiiio
aﬁﬂiwﬂ@mmiﬂﬂﬂizaumifﬁﬁﬁm‘ﬁu LAZLAUBLUY
wwanewAtgmlidniaqalusdied Tngetadaliin
Uszaumsalionun vievilasanisiae vien1sdne
AuAIBaTE vIevinAtinus

Providing students Field Experience in
Business  Administration in  government, state
enterprise and private organizations supervised by
advisors by implementing theories and practical
knowledge in real life situations along providing pre
and post training activities for discussing problems
during the Field Experience and giving guidelines for
solving problems successfully in form of Field
Experience or special problem, independent study

or term paper.

3544802 MSANUSTAUNITAIIBITN 6(540)
N9NIINANNAING

(Field Experience in Digital Marketing)

dalitdnAnularnUszaunisalignTneu
nsuImsgIialumhenuszuia $§3amia visessia
wnvu meldinsmunNguavesesEivinu Tneih
arudiamsmanguiuazniaufualaannnsanuly
Tanunsaiae dalviinsuguimaiReaiuneasiden
goensinUszaunisaiuazdnlifinastaduimeiiio
aﬁﬂswi’]zymmi?]ﬂﬂszaumsajﬁlﬁm%u WASLAUDHUY
wwamanidgmlidniagasludied waziinisdnds
seuAafunseniind AufTRludinsaunsol
TN

Providing students field experience in
business administration in  government, state
enterprise or private organizations supervised by
advisors by implementing theories and practical
knowledge in real life situations, providing pre and
post training activities for discuss problems during
the field experience and giving guidelines for solving
problems successfully, submitting a report of field

experience and obligations during field experience

g3 lud
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3503803 As8UERNIANEN
(Pre-Cooperative Education)

1(90)

ENNITLaruUIAMABIfuanAafny
nsTUILNSLATTUREUTENaEnARRnY suloudediud
Aertestuaniadinut anuiitugiuuazmaialunis
alln39u N15EeNanIUYIENOUNIS T8N U8 UIRNUNY
afsnuLagnsdua iy Anuiuguuainued
FndudmsunsluujiRnulugaiudsznounis szuu
U snuRunnlugnIuusznauns weallansuiaue
TATIUNTONANULAZ N ITUTIBIIUWIVINT NITHRIU
YAANAIN 2385TTUUALATIENUTTUIN NN URDNIY
UftRnuiianudseneunis

Principle, concept, process and steps of
Cooperative Education; relevant rules and regulation
of Cooperative Education; basic knowledge and
techniques in job application; workplace selection;
method of writing application letter; job interview;
basic Knowledge and skill needed for working in
workplace: quality management system; project to
product presentation techniques; academic report
writing; personality; ethic and code of conduct in

profession before practicing in workplace.

3503803 LA3EUAWNAANGT
(Pre-Cooperative Education)
winnisuazuulAaiferfuaniadne,

nsvIUNMILATTuREuTIEVRaAnY sudouteddui

Aerdesfuaniadnun anuitugiuuasmaialunis

adasau AsidenanIuUsENauN1s I5NslguannLg

adpsuLarnsduAwainy Anudiugukasinuei

FndudmsunsluujiRnulugaiudsenounis ssuu

UImsnuAunnluanulsznaunis watiansiaue

1RSI OHANUKAL NISTYUTINWITINAT NITHRIW

YAANAIN 2385ITUUALATIEWITTUIV NN WRBNLY

UftRnuiianiudseneunis

1(90)

Principle, concept, process and steps of
cooperative education, relevant rules and regulation
of cooperative education, basic knowledge and
techniques in job application, workplace selection,
method of writing application letter, job interview,
basic knowledge and skill needed for working in
workplace, quality management system, project or
product presentation techniques, academic report
writing, personality, ethic and code of conduct in

profession before practicing in workplace

1873ULAN

3504803 @vnvANE 6 wuwnA
(Cooperative Education)
nsufuRnuluanulsenaunsegelissuy
laifesnan 16 dUai lnenisdnlnsinisiFeuluaniu
UsznaunissaudunisdalidnAnuilaug diaiuass
neldnnsaruuquaveIsEfiuIawILazaniy
Usznauns Tnstheudianiangud wazn1au URls
nnsanelulgluaniulssnounisalassludnuae
wiineudingn o daaulszneunsfiausiudenis
3N (MOU) AuumInenae
Systematic practice in workplace not
less than 16 weeks by studying in cooperation with
business organization; supervised will give by
mentor and workplace; theory and practice are
applied in real situation as temporary employee at

MOU workplace.

3504803 @wnafnen 6 WA

(Cooperative Education)

nsufURnuluanulsenaunisegnelissuy
ladeunin 16 dUani lnenrsdnliiinasiieuluaniu
UsznaunissiudunisdnlvdnAnuilaufumauasa
neldn1sAIuAuguATese1asEUInwinazaniy
Usznaums Tnsanuditemenged waznaufURTLS
nnsAnwluldluaniulszneunisalaseludnwy
wiinaudansn a anudszneunsfidanusauiions
33115 (MOU) AuuyIngae

Systematic practice in workplace not
less than 16 weeks by studying in cooperation with
business organization; supervised will give by
mentor and workplace; theory and practice are
applied in real situation as temporary employee at

MOU workplace

1839 AY
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